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Help your students improve their research skills by assigning our ninety-minute,
self-grading online course. The course uses the MLA International Bibliography
to help students acquire skills applicable to most academic databases:
advanced search techniques, filtering for peer-reviewed materials, making use 
of controlled vocabularies, and more.

The free course Understanding the MLA International Bibliography requires accessy
to the bibliography on the EBSCO platform through your institution’s library.

ASSIGN OUR FREE 
ONLINE COURSE!

Sign up at mla.moonami.com.

Understanding the MLA International Bibliography

What You Get from the
MLA International Bibliography

• global coverage of print books, e-books, journals, scholarly websites,

translations, and more

• full-text retrieval through link resolvers, DOIs, and other direct links

• indexing by subject experts

• access to bibliography metadata to support institutional repositories

• free access to the MLA Directory of Periodicals
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outreach.mla.org/hbplus
Stay in the loop

The MLA Handbook is coming soon as a subscription-based 

digital resource. Now students and instructors will have online 

access to our ninth edition through their school’s library.

The MLA’s Trusted Guide Goes Digital

MLA Handbook Plus is

Trusted
The only authorized digital subscription resource of 

the MLA Handbook will be available for unlimited 

simultaneous users.

Evolving
Get the same content as the print edition, plus 

seamless annual updates and forthcoming additional 

resources such as videos and companion titles.

The MLA Handbook is now available as a subscription-based 

digital resource. Students and instructors can get online access 

to our ninth edition through their school’s library.

https://doi.org/10.1632/S003081292100078X Published online by Cambridge University Press

https://doi.org/10.1632/S003081292100078X

	MLA_136_5_A1_INDEX
	Index of Advertisers

	MLA_136_5_ADVERTS
	S0030812921000778a
	IBC
	OBC



