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About Author Hub

Author Hub is the new home for Cambridge
University Press book authors, replacing AuthorNet.
Our dedicated, online platform provides everything
you need to support you on your publishing journey
with us - from idea to publication and beyond.

As a Cambridge author you will have access to
Author Hub and be able to:

¢ Download royalty statements

¢ View sales information for your book(s)

¢ Access a suite of publishing and marketing guides and resources
e Buy print books using your 40% author discount

¢ Find and contact the relevant subject editor

¢ Keep up-to-date with news and developments from
Cambridge University Press

Once you have signed your contract to publish with us, you’ll be sent an email to
log in to Author Hub. We will then be with you every step of the way, making sure
you are kept up-to-date with news, resources and developments, and helping you
make the best of your publishing.

Extra functionality will continue to be added over time to deliver an ever-evolving
platform that supports an exceptional publishing experience with us.

Publishing with Cambridge

As a prospective author, you can use Author Hub to find
out all you need to know about publishing with us.

Across the areas of Academic, Cambridge English
and Education, our publishing covers virtually every
educational subject seriously studied in the English-
speaking world — with professional books, textbooks,
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.es

monographs, reference works, English
language teaching publications, software
and electronic publishing.

Once you have found your area of

expertise, you will be able to browse our
editors, read their biographies and even
contact them directly. )

2

Katrina Halliday
Bioinformat

rof

development.
Publisher

Accessibily  Help

TermsofUse  Feedback

Once logged in, you can access:

Your Author Dashboard
Your Author Hub homepage will be
) e 9T o your dashboard, a personalised page
== showing your name, profile picture, an
overview of sales for your title(s), your
502 0 18 favourite resources and your
news feed.
«____- 2
- View profile
T
T
Your Author Profile Paul Avery

Current: paul.jpg

You will also be able to view
your personal author profile,
and upload your photo, Name  Paul Avery
choosing whether to make this

public or not.

Upload new photo

" ,’: Email address  paul.avery@author.com
-

~o -

+~name paulavery
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Published Titles

You can view all of your titles
published with Cambridge, with
the option to look at their

Published titles

sales flgures . \ You have 3 books published with us.
\
N N
SO - . /7 JAMES R.FLYNN
- . DOES YOUR FAMILY
MAKE YoU
SMARTER?
11 ’ s

Title details

Does your Family Make You Smarter?

Nature, Nurture, and Human Autonomy
O YOURTANILY ™
MAKEYOU

‘The Origin and Nature Does Your Family Make  Lorenzo Ghiberti's Gates of
fLife on Earth You Smarter? Paradise

AR

James R. Flynn

SMARTER?
Ja

of . Rather than he analy

wedd ©
Tevel of intelligence. . nurtur
Fynn
g -genet L
e I
trends (the'! -
i - S -
. by , bl N Nm— =
+ Banishes post-twin’ itive abil \

determined by their genes

‘enough to allow people to upgrade their cognitive skills

P) statistics

nercentage per region -
e 46% 45% 1%
ofsles of les oisales

EMEA Americas

— uolished tides  Royalties Resources News

Royalties

-
- ~

Royalties - \

Your royalty statements can
be viewed online, with the
option to download them S—— —
as PDF documents. Royalty Bletutamszatvecans o
statements are published twice

a year (usually in April and

October) and will appear on this frey L

DGE TermsofUse  Feedback

page when available.
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Sales Information

You can browse full sales information for all of your titles published
with Cambridge. You will also be able to see how your titles have sold
in print and digital formats,

as well as a breakdown of i

sales by date and region.

s (the 'Flynn effect’) culminau.. 502 320 182

+  Proposes a new method of estimating ..

+ Banishes 'post-twin' pessimism, the notion ti..
determined by their genes

Shows that family environment is potent enoughto c. -
enough to allow people to upgrade their cognitive skils

Sales percentage per region s
for the last 5
or the last 5 years 469% 459% '
of sales of sales /
. > /
€<

EMEA Americas N

ples breakdown

of books sold 150

Number of books.

Exclusive Resources

As a Cambridge University Press author, you have exclusive access to
a suite of guides, videos and animations on a variety of topics, to help
guide you through the publication process and raise the profile of
your work.

You can favourite these resources by simply clicking on
the heart icon, they will then appear on your personal
Dashboard for easy access.

@ authorhub@cambridge.org @ cambridge.org/authorhub


mailto:authorhub@cambridge.org

Author Hub | The Complete Guide 7/12

Publishing guides

As well as working under your editor’s guidance, you have access
to guides to help you with the publishing process; from help with
choosing a cover image, through to acquiring rights and a handy
submission checklist.

Author Huy;': i Paishing Cuides Author Hup:': Academic Publishing Guides Author ""_P;': s Paisting Gaiden Author Hup:':
Submission Checklist Choosing a Cover i Acquiring Rights in Third
In Detail Image OIS Party Materials

[CRES—

O Te——

Marketing guides

We will work closely with you to maximise the reach and impact of
your publications. As well as a global marketing team, you also have
access to a suite of marketing guides designed to help you promote
your work online.

Author Hu_p:': Author Hu_p:': Author Hu.!):': Author Hu.!;:':
AT . A How to Add
uide to Improving i i uide to Publications to Your
Your SEO A Guide to Blogging Author Videos LinkedIn Profile

=
Ly
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Videos

Watch a variety of animations and
videos to learn more about the
publishing process, and how to
promote your work online.

Author Testimonials

Do you want to know what it’s really
like to publish with Cambridge,

from authors who have first-hand
experience? Read testimonials from
authors just like you, exploring aspects
of the editorial process, marketing
support and what it’s like working with
our teams across the globe.

News

You will find a news feed on your
Author Dashboard keeping you up-to-
date with news and developments from
Cambridge University Press, including
information about \
new products, awards, \\\
conferences, press

releases, and

blog posts.

More than words

Posted 30 September 2016

‘Abby Kaplan's new book for the Press sets out
to debunk the types of myth about language
that often form the basis of both journalism
and popular discussion: that women talk
"ore than men, that different dialects of
tish are just ‘collections of mistakes’ or

|IW 8/12

Videos

biA guidetocr.. @ A

Author Hub GoogleHang.. (@ For the More Experienc

Y

) Creating Great © Author Hub Google Hangout © Using Author Hub to ]

‘eos the Profile of Your W
~ssibility Help
it Cambridge  Resources  About Author Hub
onials > Drstephen sl
heep coming backto Cambridge. Why?
pent

indvidual attention to authors.

successful.
moving the press into the modern publishing world

A
theindividuas.

cultivate and howto grow.

Itis not

13

thatis soimportant,itis the individuals. § §

View all resources

A winning start for Cambridge Excelle
Core The To
Posted 27 September 2016 Posted 27
The new digital platform for Academic content The re

combines the two major former platforms:
Cambridge Books Online (CBO) and
Cambridge Journals Online (CJO), as well asa
number of others".

awar
[

ing text-speak harms young people's
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9.

My Discounts A

You can purchase all Cambridge print
books on Author Hub using your ) b
exclusive 40% author discount.
Simply find the title you are

looking for, add to your basket Myies
and proceed to checkout. -

40%

Get Started Today
@ cambridge.org/authorhub
< authorhub@cambridge.org

We hope you enjoy using Author Hub. For further
information, please visit our FAQ document at

cambridge.org/authorhubFAQ

If you have any further queries, please email the Author

Hub team at authorhub@cambridge.org
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