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Management and Organization Review - Inaugural Research Frontiers Conference 
December 4-7, 2014 

We are pleased to announce the Inaugural Management and Organization Review (MOR) Research Frontiers 
Conference will be held at the Hong Kong University of Science and Technology (HKUST), from December 4 to 7, 2014; 
and the pre-conference Paper Development Workshop will also be held at City University of Hong Kong on December 4, 
2014. 

The purpose of the annual MOR Research Frontiers Conference is to serve as the exploration platform to stimulate 
investigation and knowledge creation of phenomena in the social sciences underlying management and organizations 
and globalization through boundary-crossing dialog and discourse. The conference is intended to provide the Editors 
of MOR the basis for framing future special issues for the journal. In addition, the conference draws together social 
science thought leaders, management and organization scholars, executives, entrepreneurs, policy-makers, and non­
business scholars in a community building and enhancing setting. 

Plenary Panel 1 - Prospects of China becoming a center for global-class technological innovation and 
entrepreneurship? (Martin Kenney, University of California, Davis; Silvia Massini, University of Manchester; Douglas B. 
Fuller, Zhejiang University; Lan Xue, Tsinghua University; John Mathews, Macquarie University) 

Plenary Panel 2 - Innovation in Chinese manufacturing: Empirics and models (Gordon Walker, Southern Methodist 
University; Sea-Jin Chang, National University of Singapore; Frank (Fan) Xia, Peking University; Zhixi Wan, University of 
Illinois, Urbana-Champaign; Brian (Xun) Wu, University of Michigan) 

Plenary Panel 3 - Role of cultural diversity in creativity and innovation in developing economies: A multilevel 
perspective (Chi-yue Chiu, Nanyang Technological University; Ying-yi Hong, Nanyang Technological University; Letty Y-
Y Kwan, Sun Yat-Sen University; Namrita Bendapudi, Nanyang Technological University; Shyhnan Liou, National Cheng-
Kung University; Angela Ka-Yee Leung, Singapore Management University; Chi-Ying Cheng, Singapore Management 
University) 

Plenary Panel 4 - What innovation policies does China need to catch-up with the most advanced countries in the 
world? (Johann Peter Murmann, UNSW Australia Business School; Keun Lee, National Seoul University; Michael Witt, 
INSEAD; Can Huang, Zhejiang University; Kirsten Bound, NESTA) 

Plenary Panel 5 - Polycontextual perspectives: Nuanced understanding of business dynamics in emerging 
economies (Mary Ann von Glinow, Florida International University; Claudia (Kaye) Bird Schoonhoven, U.C Irvine; Mary 
B. Teagarden, Thunderbird School of Global Management; Rosalie L. Tung, Simon Fraser University; Weidong Xia, 
Florida International University) 

Plenary Panel 6 - Beyond individuals: A Chinese contextual perspective on creativity (Yaping Gong, Hong Kong 
University of Science and Technology; Kwok Leung, Chinese University of Hong Kong; Jing Zhou, Rice University; Zhi-Xue 
Zhang, Peking University; Miriam Erez, Israel Institute of Technology; Lin Lu, Shanghai Jiao Tong University; Full Li, Xi'an 
Jiaotong University) 

Plenary Panel 7 - Comparative perspective from developed and developing markets on firm innovation (Bilian 
Sullivan, Hong Kong University of Science and Technology; Sheen S. Levine, University of Texas at Dallas and Columbia 
University; John Child, University of Birmingham; Gordon Redding, INSEAD; Simon Collinson, University of Warwick) 

Closing Gala - China, the Next Global Innovation Hub? (Arie Y. Lewin, Duke University; Yves Doz, INSEAD; Steven 
Veldhoen, Booz & Cie Innovation) 

Sponsored by: 
• The Hong Kong University of Science and • The City University of Hong Kong: 

Technology (HKUST) o Department of Management 
o HKUST Business School 
o Institute for Emerging Market Studies 
o Department of Management 
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International Association for Chinese 
Management Research 

www. iacmr .org 

The International Association for Chinese Management Research (IACMR), 
founded in 2001, is a professional, academic organization to serve scholars, stu­
dents, managers, and consultants who are interested in advancing knowledge 
about the management of organizations operating in the Chinese context. 

The primary goal of the Association is to promote scholarly studies of the orga­

nization and management of firms by: 

• Providing a forum for the exchange of ideas and experience among 
researchers about management research in the Chinese context. 

• Facilitating international collaboration between management researchers 
around the globe. 

• Promoting the development of management research capabilities IN and 
ON China. 

• Publishing the best research on Chinese management and organizations. 

Regular activities of the IACMR include: 

• Bi-annual international conference beginning with the Inaugural Confer­
ence in Beijing, China, June 17-20, 2004, the second conference in Nanjing, 
China, on June 15-18, 2006, the third conference in Guangzhou, China, on 
June 19—22, 2008, the fourth conference in Shanghai, China, on June 17-20, 
2010, the fifth conference in Hong Kong, on June 20-24, 2012, the sixth in 
Beijing, China, on June 18—22, 2014 and the seventh conference scheduled 
in Hangzhou, China,June 15-19, 2016. 

• Annual business meeting at the same site as the Academy of Management 
meeting. 

• Special lectures by distinguished professors and business leaders at the busi­
ness meetings. 

• Research seminars by leading Chinese and international scholars in China. 
• Research methods and dissertation development workshops for Chinese 

scholars and doctoral students. 

• Official journal Management and Organization Review. 
• Online executive magazine Management Insights. 
• Bimonthly IACMR Briefing. 
• Book series on research methods. 

For detailed information about IACMR activities or membership, visit our website 
(www.iacmr.org) or contact us by email at iacmrfg),asu.edu (U.S.A.), iacmrfg), 
pku.edu.cn (China) or by phone 1-202-885-1489 (U.S.A.), or 8610-6275-8824 
(China). 
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Peking University, PRC 
•*• «• — i 

Shifting you from a knowledge consumer to a knowledge producer 

The International Ph.D. Program 
http; / /v i rww,osm,pk^ M;> \^> .-•; " ;; 
The International Ph.D. Prop^ i^ ( |^ )^uar^hu| |^hoo l of Itenagement, 
Peking University, is designed forea^idates wfth outstanding intellectual abilities 
and a strong commitment to research. Specifically, the objectives are to: 

• Train academic faculty for leading business schools in China and beyond; 
• Enrich the intellectual environment of Guanghua School of Management; 
• Enhance the quality of scholarly management research in China; and 
• Cultivate highly-qualified young scholars in line with mainstream research in the 

fields. 

Program Features 
• A four-year full-time program in English. 
• Research expertise following international standards and conducted by both 

full-time and visiting professors with distinguished academic credentials. 
• Academic and innovative research opportunity throughout the 4-year study. 
• Teaching assistantship for MBA and undergraduate programs available. 
• Financial aid available to all admitted students. 

Study Areas 
• Organizational behavior and human resources management, 
• Marketing, 
• Strategic management. 

Entry Eligibility 
• A PRC undergraduate who is qualified for exemption from the general Master 

admission examination. 
• A PRC graduate with a Bachelor or a Master degree frprnla recognized 

university with excellent academic records, 
• An international applicant with an equivalent Bachelor or ajMislier degree. 
• Competitive scores in GMAT or GRE, and TOEFL. 

Application 
• Please visit http://www.gsm.pku.edu.cn/program/iphd for thetietailed 

information for application. -MHHHV 

Guanghua Contacts: Christine You (86-10- 62756701, iphd@gsm.pku.edu.cn) 
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SCHOOL of MANAGEMENT 
FUDAN@University 

A leading business school in ASIA 

With GLOBAL perspectives 

Dynamic 
Established in Shanghai, the most dynamic 
commercial center of the world 

Benchmark 
The first university in China to launch business 
education 

Competence 
1 50+ scholars across 8 disciplines forming the 
most diverse and influential faculty strength 

Treasure 
A global alumni network of business elites to 
bring you to a bright future ahead 

Experience the most dynamic life with the 
School of Management,Fudan University. 

www.fdsm.fudan.edu.cn 

Meet us © L i n k e d QS]. 

£_EFMD 
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New-look China Economist for 2012 

EoonomSl 

China's Economic 
Outlook into 2030: 
Transformation, 
Simulation ana'rooty 
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Founded in 2006 and led by the Chinese 
Academy of Social Sciences (CASS), 
Ch ina E c o n o m i s t is an Engl ish-
language periodical that publishes 
original academic papers and research 
reports on the Chinese economy. China 
Economist informs readers about the 
latest academic progress in Chinese 
economics and business management. 
China Economist has been listed in 
AEA's EconLit and EBSCO's Academic 
Source Premier. 
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Cover price: RMB80 (HKD 120, USD 25). Contact: rcadcconomist<«'gm;nl com 

ISSN: 1673 8837, Postal Distribution Code: 2 517 

Tel & Fax: (86)10-68025916 www.chinaeconomist.com en 

Visit www.chinaeconomist.com.cn for more subscription details, 
view contents and to sign up for FREE regular Table of Content Alerts. 
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