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The International Association for Chinese Management Research (IACMR), 
founded in 2001, is a professional, academic organization to serve scholars, stu­
dents, managers, and consultants who are interested in advancing knowledge 
about the management of organizations operating in the Chinese context. 

The primary goal of the Association is to promote scholarly studies of the orga­
nization and management of firms by: 

• Providing a forum for the exchange of ideas and experience among 
researchers about management research in the Chinese context. 

• Facilitating international collaboration between management researchers 
around the globe. 

• Promoting the development of management research capabilities IN and 
ON China. 

• Publishing the best research on Chinese management and organizations. 

Regular activities of the IACMR include: 

• Bi-annual international conference beginning with the Inaugural Confer­
ence in Beijing, China, June 17-20, 2004, the second conference in Nanjing, 
China, onjune 15—18, 2006, the third conference in Guangzhou, China, on 
June 19-22, 2008, the fourth conference in Shanghai, China, onjune 17-20, 
2010, the fifth conference in Hong Kong, onjune 20-24, 2012, and the sixth 
in Beijing, China, onjune 18-22, 2014. 

• Annual business meeting at the same site as the Academy of Management 
meeting. 

• Special lectures by distinguished professors and business leaders at the busi­
ness meetings. 

• Research seminars by leading Chinese and international scholars in China. 
• Research methods and dissertation development workshops for Chinese 

scholars and doctoral students. 
• Official journal Management and Organization Review. 
• Online executive magazine Chinese Management Insights. 
• Quarterly IACMR Newsletter. 
• Book series on research methods. 

For detailed information about IACMR activities or membership, visit our website 
(www.iacmr.org) or contact us by email at iacmr@asu.edu (U.S.A.), iacmr@, 
pku.edu.cn (China) or by phone 1-202-885-1489 (U.S.A.), or 8610-6275-8824 
(China). 
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The Hong Kong University of 
Science and Technology 

Located on the very doorstep of Chinese Mainland, the HKUST 
Business School is ideally positioned if you want to be at the 
forefront in creating and working on knowledge about business 
in the new Asia. 

The School boasts 140 scholars from all over the world who are 
some of the brightest in their fields and committed to the pursuit 
of research excellence. Our programs and research capability have 
been consistently recognized as the best in the region. 

All of our faculty members hold doctorates and are enthusiastic, 
high-spirited, and driven to achieve the best. The Business School 
is committed to contributing to the creation of management 
knowledge and maintaining the highest caliber of education. We 
welcome like-minded scholars to join us and explore the vast 
potential of Asia's leading business school. 

www.bm.ust.hk 

Top 20 worldwide in 
business research 
- Financial Times 

MBA ranking 2008 

iifil HKUST 
BUSINESS SCHOOL 
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Peking University, PRC 
C u u f k u Sctami «f MsMftneot 

Shift ing you from a knowledge consumer to a knowledge producer 

The International Ph.D. Program 
http;//www,g§tnlpkg,ejg,cn/proqrani/iph(j 
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The International Ph.D. Program (IPHD), Guanghua School of Management, 
Peking University, is designed for candidates with outstanding intellectual abilities 
and a strong commitment to research. Specifically, the objectives are to: 

• Train academic faculty for leading business schools in China and beyond; 
• Enrich the intellectual environment of Guanghua School of Management; 
• Enhance the quality of scholarly management research in China; and 
• Cultivate highly-qualified young scholars in line with mainstream research in the 

fields. 

Program Features 
• A four-year full-time program in English. 
• Research expertise following international standards and conducted by both 

full-time and visiting professors with distinguished academic credentials. 
• Academic and innovative research opportunity throughout the 4-year study. 
• Teaching assistantship for MBA and undergraduate programs available. 
• Financial aid available to all admitted students. 

Study Areas 
• Organizational behavior and human resources management, 
• Marketing, 
• Strategic management. 

Entry Eligibility 
• A PRC undergraduate who is qualified for exemption from the general Master 

admission examination. 
• A PRC graduate with a Bachelor or a Master degree from a recognized 

university with excellent academic records, 
• An international applicant with an equivalent Bachelor or a Master degree. 
• Competitive scores in GMAT or GRE, and TOEFL. 

Application 
• Please visit http://www.gsm.pku.edu.cn/program/iphd for the detailed 
information for application. 

Guanghua Contacts: Christine You (86-10- 62756701, iphd@gsm.pku.edu.cn) 
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/V3 i \V \ Antai College of Economics & Management, 
II AACSB 1) IAssociation 

ofMBAs 

Antai College of Economics & Mfcnag&Tneni 

one of China's leading business colleges. AuEM offers a compteheri 

the highest quality programs available. Our MBA program was rated 41 st an 

global MBA programs in 2008 and the Masters of Science in Management 

program was ranked 37th globally in 2009 by the Financial Times. As the first 

China-based business school to be triply accredited by EQUIS, AMBA and AACSB, it 

aims to develop the highest-level managerial talent, with thoroughly international 

perspectives and capacities, and the ability to compete in the global economy. 

Academic Achievements 

In the past few years, ACEM has undertaken a series of consulting projects for both 

government departments and enterprises. At the same time, the quantity of 

research papers published domestically and internationally in prestigious journals 

is growing steadily, reflecting the academic achievement of Antai professors. In 

the UTDTop 100 World Rankings of Business Schools Based on Research 

tContribution (2009-2010), ACEM ranked 2nd among mainland business schools. 
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SCHOOL of MANAGEMENT 
FU DAN ©University 

A leading business school in ASIA 

With GLOBAL perspectives 

Dynamic 
Established in Shanghai, the most dynamic 
commercial center of the world 

Benchmark 
The first university in China to launch business 
education 

Competence 
150+ scholars across 8 disciplines forming the 
most diverse and influential faculty strength 

Treasure 
A global alumni network of business elites to 
bring you to a bright future ahead 

Experience the most dynamic life with the 
School of Management,Fudan University. 

www.fdsm.fudan.edu.cn 

Meet us @ Linked H . 

. EFMD 

EQUIS 
A C C R E D I T E D 
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Chinese Management Insights 
Based on research published | 
Management and Organization Review 

Chinese Management Insights is a Chinese-English bilingual publication that converts 
leading academic research on China-related topics into summaries that can be easily read 
and used by managers. These summaries exclude most of the academic theory, research 
methodology and literature references that are in the original full papers, and focus on 
what is directly useful to managers. Most of the papers come from Management and 
Organization Review, published by the International Association for Chinese Manage­
ment Research (IACMR). In addition, we will publish Chinese executives' perspective on 
management philosophy and best management practices of their companies. 

Bridging Management Research and Practice 

International Association for 
Chinese Management Research 

https://doi.org/10.1017/S1740877600003247 Published online by Cambridge University Press

https://doi.org/10.1017/S1740877600003247


New-look China Economist for 2012 

iconomistl 

China's Economic 
Outlook into 2030: 
Transformation, 
Simulation and Potay 
Saeoesdons 

a Einimsive Fiscal 
policies and Supply-
Demand Imbalance: 
A Chicken and Egg 
Problem? 

Facm 
a lnput'Output 

Analysis of Impart 
of Environmental. 
Regulation on Chinese 

Industries 

Damtstu. 
China's Cunenl 
UflaumtChmractensncs, 
Causes and 

Modeling E S e ^ 
of Agricfilura1 

Cooperatives on 
j j a^ac t i on Costs and 
Household to*"*1*11 

Founded in 2006 and led by the Chinese 
Academy of Social Sciences (CASS), 
Ch ina E c o n o m i s t is an Engl ish-
language periodical that publishes 
original academic papers and research 
reports on the Chinese economy. China 
Economist informs readers about the 
latest academic progress in Chinese 
economics and business management. 
China Economist has been listed in 
AEA's EconLit and EBSCO's Academic 
Source Premier. 

« * i g g f ^ A )) tOTiJT 2006 ^ 3 n , 

*2>5^# EconLit W5. EBSCO ^ J W J 
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Cover price: RMB80 (HKD 120, USD 25), Contact: readeconomist@gmail.com 
ISSN: 1673-8837, Postal Distribution Code: 2-517 

Tel & Fax: (86)10-68025916 www.chinaeconomist.com.cn 

Visit www.chinaeconomist.com.cn for more subscription details, 
view contents and to sign up for FREE regular Table of Content Alerts. 

https://doi.org/10.1017/S1740877600003247 Published online by Cambridge University Press

mailto:readeconomist@gmail.com
http://www.chinaeconomist.com.cn
http://www.chinaeconomist.com.cn
https://doi.org/10.1017/S1740877600003247


W I L E Y 

Publisher 
Management and Organization Review is published by Wiley Publishing Asia Pty Ltd 
155 Cremorne Street 
Richmond, Victoria 3121 
Australia 
Tel:+61 3 9274 3100 
Fax:+61 3 9274 3101 

Journal Customer Services 
For ordering information.claims and any enquiry concerning your journal subscription please go to www.wileycustomerhelp. 
com/ask or contact your nearest office. 
Americas: Email:cs-journals@wiley.com;Tel:+1 781 388 8598 or +1 800 835 6770 (toll-free in the USA and Canada). 
Europe, Middle East and Africa: Email:cs-journals@wiley.com;Tel:+44 (0) 1865 778315. 
Asia Pacific: Email:cs-journals@wiley.com;Tel:+65 6511 8000. 
Japan: For Japanese speaking support, Email: cs-japan@wiley.com; Tel:+65 6511 8010 or Tel (toll-free): 005 316 50 480. 
Visit our Online Customer Get-Help available in 6 languages at www.wileycustomerhelp.com. 

Production Editor 
Yvonne Lim (email:MOR@wiley.com) 

Information for Subscribers 
Management and Organization Review is published in three issues per year. Institutional subscription prices for 2012 are: Print 
& Online: US$705 (The Americas), €386 (Europe), US$332 (Developing World), US$758 (Rest of World), £386 (UK). Prices are 
exclusive of tax. Asia-Pacific GST.CanadianGSTand European VAT will be applied at the appropriate rates. For more information 
on current tax rates, please go to http://www.wileyonlinelibrary.com/tax-vat.The price includes online access to the current 
and all online back files to 1 st January 2008, where available. For other pricing options, including access information and terms 
and conditions, please visit www.wileyonlinelibrary.com/access. 

Delivery Terms and Legal Title 
Prices include delivery of print journals to the recipient's address. Delivery terms are Delivered Duty Unpaid (DDU); the recipient 
is responsible for paying any import duty or taxes. Legal title passes to the customer on despatch by our distributors. 

Printing and Despatch 
Printed in Singapore by C.O.S. Printers Pte Ltd. 
All journals are normally despatched direct from the country in which they are printed by surface air-lifted delivery. 

Offprints 
C.O.S.Printers Pte Ltd,9 KianTeckCrescent,Singapore 628875.Fax:+65 6265 9074.Email:offprint@cosprinters.com. 

Back Issues 
Single issues from current and recent volumes are available at the current single issue price from cs-journals@wiley.com. 
Earlier issues may be obtained from Periodicals Service Company, 11 Main Street, Germantown, NY 12526, USA.Tel:+1 518 
537 4700, Fax:+1 5185375899,Email:psc@periodicals.com. 

Copyright and Photocopying 
© 2013 The International Association for Chinese Management Research. All rights reserved. No part of this publication may 
be reproduced, stored or transmitted in any form or by any means without the prior permission in writing from the copyright 
holder. Authorization to photocopy items for internal and personal use is granted by the copyright holder for libraries and 
other users registered with their local Reproduction Rights Organisation (RRO), e.g. Copyright Clearance Center (CCC), 222 
Rosewood Drive, Danvers, MA 01923, USA (www.copyright.com), provided the appropriate fee is paid directly to the RRO.This 
consent does not extend to other kinds of copying such as copying for general distribution, for advertising or promotional 
purposes, for creating new collective works or for resale. Special requests should be addressed to: permissionsuk@wiley.com. 

Disclaimer 
The Publisher and Editors cannot be held responsible for errors or any consequences arising from the use of information 
contained in this journal; the views and opinions expressed do not necessarily reflect those of the Publisher and Editors, 
neither does the publication of advertisements constitute any endorsement by the Publisher and Editors of the products 
advertised. 

For submission instructions, subscription and all other information visit www.wileyonlinelibrary.com/journal/mor 

This journal is available online at Wiley Online Library. Visit www.wileyonlinelibrary.com/ to search the articles and 
register for table of contents and email alerts. 

Access to this journal is available free online within institutions in the developing world through the AGORA initiative with the 
FAO. For information, visit www.aginternetwork.org. 

The Journal is indexed by ABI/lnform, British Library Document Supply Centre, Information Express and PsyclNFO. 

Wiley's Corporate Citizenship initiative seeks to address the environmental, social, economic, and ethical challenges 
faced in our business and which are important to our diverse stakeholder groups. We have made a long-term 
commitment to standardize and improve our efforts around the world to reduce our carbon footprint. Follow our progress at 
www.wiley.com/go/citizenship. 

ISSN 1740-8776 (Print) 
ISSN 1740-8784 (Online) 

MOR.PI.Mar13 
https://doi.org/10.1017/S1740877600003247 Published online by Cambridge University Press

http://www.wileycustomerhelp
mailto:cs-japan@wiley.com
http://www.wileycustomerhelp.com
mailto:MOR@wiley.com
http://www.wileyonlinelibrary.com/tax-vat.The
http://www.wileyonlinelibrary.com/access
mailto:offprint@cosprinters.com
mailto:cs-journals@wiley.com
mailto:psc@periodicals.com
http://www.copyright.com
mailto:permissionsuk@wiley.com
http://www.wileyonlinelibrary.com/journal/mor
http://www.wileyonlinelibrary.com/
http://www.aginternetwork.org
http://www.wiley.com/go/citizenship
http://MOR.PI.Mar1
https://doi.org/10.1017/S1740877600003247


Management and Organization Review 
Sponsored by 
Peking University and The Hong Kong University of 
Science and Technology 

CONTENTS Volume 9 Issue 2 

BENITO ARRUNADA and XOSE H. VAZQUEZ 
The Impact of Behavioural Assumptions on Management Ability: 
A Test Based on the Earnings of MBA Graduates 209 

DEBORAH DOUGHERTY, HEIDI BERTELS, KEN CHUNG, 
DANIELLE D. DUNNE, and JUSTIN KRAEMER 
Whose Time Is It? Understanding Clock-time Pacing and Event-time 
Pacing in Complex Innovations 233 

JIN-HUI LUO, DI-FANG WAN, DI CAI, and HENG LIU 
Multiple Large Shareholder Structure and Governance: The Role 
of Shareholder Numbers, Contest for Control, and Formal Institutions 
in Chinese Family Firms 265 

HANG ZHU, CHAO C. CHEN, XINCHUN LI, and YINGHUI ZHOU 
From Personal Relationship to Psychological Ownership: The 
Importance of Manager-Owner Relationship Closeness in Family 
Businesses 295 

OANA BRANZEI, RONALD D. CAMP II, and ILAN VERTINSKY 
In Whom Collectivists Trust: The Role of (in)Voluntary Social 
Obligations in Japan 319 

MARIEKE C. SCHILPZAND, LUIS L. MARTINS, 
BRADLEY L. KIRKMAN, KEVIN B. LOWE, and ZHEN XIONG CHEN 
The Relationship between Organizational Justice and Organizational 
Citizenship Behaviour: The Role of Cultural Value Orientations 345 

WILEY 
This journal is available online. Contact your 
librarian or visit www.wileyonlinelibrary.com/joumal/mor 

Cover image "Virgin River" by Xiao-Ping Chen. 
Printed with photographer's permission. 

https://doi.org/10.1017/S1740877600003247 Published online by Cambridge University Press

http://www.wileyonlinelibrary.com/joumal/mor
https://doi.org/10.1017/S1740877600003247



