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  Abstract
  We surveyed shoppers at a food cooperative in New York state to measure the relationship between organic produce purchases and attitudes related to pesticide use in agriculture, food costs, and other factors affecting produce buying. Two-fifths of the co-op shoppers surveyed usually or almost always purchased organically grown produce, and one-third were somewhat or very likely to pay 100 percent more than conventional produce for residue-free produce. Those who usually or almost always purchased organic produce were less concerned than other shoppers about price when they shop for produce, had higher levels of concern about food safety, and were less concerned about insects and surface blemishes on produce. There was no relationship between income and frequency of organic purchases. Most shoppers were concerned about pesticide residues in produce, but a high level of concern appeared necessary to affect the frequency of organic purchases. In their support of organic agriculture, respondents ranked environmental protection higher than consumer protection. Educators should emphasize both the environmental and food safety benefits of organic farming to consumers.
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