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This article builds a bridge between research on the queer economy and that on the
mixed economy of welfare by developing the ‘queer economy of welfare mix’ framework.
While the two fields are related, there is a lack of discussion about the queer dimensions of
the mixed economy of welfare or the mixed strategies employed by lesbian, gay, bisexual,
trans, and queer (LGBTQ+) individuals to explore the benefits and limitations of the queer
economy. The purpose of our framework is to show how local and transnational goods
provided by the mixed economy of welfare can enable LGBTQ+ individuals to organise
their welfare through the mixed strategies — citizen strategy, consumer strategy, and
consumer-citizen strategy. By examining Taiwan’s legalised same-sex marriage and its
impact on Hong Kong and Mainland China, we demonstrate the empirical significance of
the framework, which serves as an analytical tool for examining the government’s role in
promoting LGBTQ+ individuals” welfare and the challenges involved.
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Introduction

This article is set against the backdrop of growing attention to the welfare of LGBTQ+
individuals and ongoing debates about the potential and limitations of the queer
economy. In discussing the role of the market in LGBTQ+ people’s lives, scholars
have raised important questions about the extent to which queer subjects are socially
included as consumer subjects, but not as social subjects (Hennessy, 2000; McCaskell,
2018). This, to a large extent, echoes the concept of the mixed economy of welfare,
which suggests that individuals organise their welfare through engagement in various
sectors beyond the market, and that it is important to identify ways of improving
individuals’ welfare through other sectors, namely the family and the government.
While the literature on the queer economy and that on the mixed economy of welfare
can be related, there is currently a lack of discussion about their commonalities and
linkages. This article addresses this gap and builds a constructive bridge between the
two fields.
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Our objectives are two-fold. Firstly, we develop the ‘queer economy of welfare mix’
framework. It seeks to highlight the importance of diverse local and transnational goods
provided by the mixed economy of welfare — which is comprised of a mixture of sectors,
including the government, the family, and the market — in enabling LGBTQ+ individuals
to organise their welfare through the utilisation of mixed strategies, such as the citizen
strategy, consumer strategy, and consumer-citizen strategy. Combining a queer perspec-
tive with the concept of the ‘welfare mix’, highlighting the plural nature of the resources
that contribute to welfare, we show how our framework serves as a valuable analytical
tool for examining governments’ role in promoting LGBTQ+ individuals” welfare, and the
challenges involved.

Secondly, we demonstrate the empirical significance of the framework by focusing on
Taiwan’s legalised same-sex marriage. Specifically, we analyse the policy’s implications
for the provision of local and transnational goods and LGBTQ+ people’s use of strategies
across three Asian locales with shared Confucian roots, including Taiwan, Hong Kong,
and Mainland China. While legal recognition of same-sex marriage/partnership has
become a heated topic in Asia in recent years (Tang et al., 2020), little theorisation has
addressed the potential impact of Taiwan’s legalised same-sex marriage on neighbouring
locales. Focusing on these three locales enables us to discuss how the policy on same-sex
marriage in Taiwan may translate into cross-regional exchanges of both market and non-
market goods and enhance the welfare of LGBTQ+ individuals, not only within Taiwan,
but also in Hong Kong and Mainland China.

This article is divided into three parts. The first provides an overview of the queer
economy and the mixed economy of welfare. The second outlines our conceptualisation
of the ‘queer economy of welfare mix’ framework and discusses its value in enhancing our
understanding of how the government can influence LGBTQ+ individuals’ ways of
organising their welfare. The third discusses Taiwan’s legalised same-sex marriage and
its impact on Hong Kong and Mainland China, and summarises the lessons learnt from
Taiwan’s case.

Queer economy

Seeing capitalism as one of the key engines of cultural globalisation (Jackson, 2009),
urban and queer scholarship has paid increasing attention to the development of the queer
economy (Heiliger, 2015; Huang and Wong, 2019). This body of literature explores how
the market has provided space for LGBTQ+ individuals to lead their lives and how
consumption, space, and mobility are gendered, sexualised, racialised, and/or classed
(Heiliger, 2015). To date, most studies have been conducted in urban gay centres in the
Global North, focusing on the rise of commercial gay neighbourhoods, gay tourism, and a
critique of the pink market, which predominantly targets middle-class gay consumers and
marginalises less-privileged members of the LGBTQ+ community (Pefialoza, 2013). Less
is known, however, about the landscape of the queer economy in Asia. It is worth
exploring how LGBTQ+ activism and civil rights gains in Asian contexts can potentially
contribute to a thriving pink market. Taiwan'’s recent legalisation of same-sex marriage
thus serves as a key starting point for discussing the dynamics of the queer economy in
Asia, as we illustrate with examples from three Chinese societies — Hong Kong, Mainland
China, and Taiwan — in the later part of the article.
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The queer economy can be understood as a local and transnational economy that: i)
caters to the needs and interests of LGBTQ+ individuals, and ii) calls into question ‘the
very idea of norms and normativity’ and challenges the established cis-/hetero-normative
order in market and non-market arenas (Gibson-Graham, 1999: 83). ‘Queer’ here entails
decentring heteronormativity and challenging the hegemony of normative and restrictive
assumptions and related practices (Butler, 1990), enabling us to expand our understanding
of economic processes and their implications for different aspects of people’s lives,
namely family lives and working lives. As Seidman (1994: 174) argues, research on
homosexuality is more than a study of a minority, but reveals ‘knowledges and social
practices which organise ‘society’ as a whole’. Extending this line of queer enquiry,
we highlight the importance of studying how local and transnational goods are provided
and consumed and critically explore what the queer economy can and cannot do for
LGBTQ+ people. This can help to reveal a diverse economy through which the
possibilities for different forms of queer lives can be explored and expanded.

The discussion of the queer economy offers valuable insights into ways of improving
LGBTQ+ individuals’ welfare. As we discuss below, LGBTQ+ individuals may employ
consumer and citizen strategies to enhance their welfare within and beyond the market.
Furthermore, they may seek support not only from their local communities but also
through the transnational economy. When examining whether LGBTQ+ individuals have
access to sufficient resources to improve their lives, it is crucial to consider not only their
ability to afford an adequate amount of market goods, but also their eligibility to access
sufficient non-market goods, to which we now turn.

The mixed economy of welfare

Extensive research conducted since the early 1980s has examined the concept of the
mixed economy of welfare, highlighting that welfare provision extends beyond the
government to include the market and the family (Innes, 1996; Lewis, 1999; Powell and
Miller, 2014; Chau and Yu, 2022). This perspective emphasises the important roles played
by all the three pillars in promoting welfare. It underscores the significance of studying the
mixed economy of welfare to deepen our understanding of how people’s welfare is
generated through diverse means. The novelty of our study lies in its exploration of the
implications of the mixed economy of welfare for understanding how LGBTQ+ indivi-
duals navigate the spheres of the market, government, and family when organising their
welfare.

Diverse strategies for promoting welfare

Echoing the discussion of the queer economy, the studies of the mixed economy of
welfare emphasise diverse strategies that individuals can employ to enhance their welfare
in market and non-market areas. Examples include the consumer strategy and the citizen
strategy, through which individuals can proactively enhance their welfare.

The promotion of individual welfare through the acquisition of goods and services in
the market is the essence of the consumer strategy. It largely hinges on a person’s
purchasing power (the affordability factor) (Lipsey, 1980; Yu, 1998). Meanwhile, the
citizen strategy emphasises the importance of exercising one’s rights as a citizen to
improve welfare. The effectiveness of this strategy largely depends on the individual’s
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eligibility to access non-market goods (the eligibility factor) (Yu, 1990). One prominent
example of a non-market good is the merit good, which the government believes people
tend to under-consume and therefore should be subsidised or provided free (Sandler and
Arce, 2002; Kapstein and Busby, 2010). It is common for these strategies to be employed
together. Below are some examples:

¢ Simultaneously using the consumer and citizen strategies: Individuals may seek free
consultations in public clinics as citizens while purchasing medicines from private
pharmacies as consumers.

¢ Using the consumer strategy to create favourable conditions for employing the citizen
strategy for welfare enhancement: For instance, migrants may purchase a private house
in their host country to become citizens, thereby gaining access to government-
provided goods and services.

* Leveraging the citizen strategy to create favourable conditions for employing the
consumer strategy for welfare enhancement: One may choose to rely on government
subsidies to purchase goods in the market.

Transnational goods

In relation to the role of the consumer and citizen strategies in enhancing people’s welfare,
it is essential to recognise and explore the potential of not only local goods but also
transnational goods in supporting these strategies. Transnational goods refer to goods that
are accessible to people beyond geographical/national boundaries. There are two main
types: transnational market goods and transnational non-market goods. Transnational
market goods involve the exchange of goods between buyers and sellers who are usually
not located in the same country/region. These goods can be traded online or through
in-person transactions when buyers or sellers travel to foreign countries/regions. Similar to
local market goods, the primary determinant of access to such goods is purchasing power
(the affordability factor).

The studies of transnational non-market goods encompass various examples, such as
global merit goods and global public goods (Anand, 2004; Bodansky, 2012; Kapstein and
Busby, 2010). According to Kapstein and Busby (2010), global merit goods are goods that
should be accessible to all individuals worldwide, regardless of their ability to afford them.
While life-extending drugs are typically seen as private goods that are both rivalrous and
excludable, they can be transformed into merit goods if every person in need, irrespective
of financial status, can access them. At this point, they can be recognised as global merit
goods. Global public goods are goods that exhibit the qualities of being non-excludable
and non-rivalrous in the benefits they provide across countries/regions (Anand, 2004;
Bodansky, 2012). An example is research findings collected by one country that are made
available to people from other countries. Another example is policy practices imple-
mented by one country that can be transferred and applied to other countries. These
instances exemplify the nature of global public goods, of which the benefits and
knowledge generated can be shared and accessed across countries.

Transnational goods can have different relationships with local goods. Firstly, people
can use transnational goods as substitutes for local goods. For instance, individuals may
rely upon healthcare services in other countries instead of their own to meet their health

https://doi.org/10.1017/S1474746424000083 Published online by Cambridge University Press


https://doi.org/10.1017/S1474746424000083

The Cross-Regional Impact of Taiwan’s Same-Sex Marriage Legalisation

needs. Secondly, the purchase of transnational goods and local goods can complement
each other. For example, individuals may obtain a bachelor's degree from a local
university to qualify for studying a master’s degree abroad. This suggests that, by
effectively coordinating the utilisation of both local and transnational goods, individuals
may be able to obtain support locally, regionally, and internationally to improve their
welfare.

Welfare outcomes

In line with the ideas of the queer economy, the mixed economy of welfare recognises that
welfare outcomes encompass more than just material gains. They also encompass other
benefits, such as enhancing individual agency in organising social relationships and
fostering more favourable social conditions. To exemplify this notion, this sub-section
illustrates the potential of the consumer and citizen strategies to empower individuals to
actively respond to their family relationships.

Utilisation of the consumer and citizen strategies, either independently or in combi-
nation, can have a significant impact on the creation and transformation of family
relationships. These processes offer a range of potential outcomes. Firstly, individuals
can reduce reliance on their families to meet their needs by embracing the citizen and
consumer strategies. For example, they may delegate family care responsibilities to either
the private or public sector (Yu et al., 2015). Secondly, some non-market goods (such as
public housing) are allocated based on family rights (Chau and Yu, 2022). By utilising
these family rights to access non-market goods, individuals enhance the significance of
their families in meeting their needs. Hence, the citizen strategy becomes a valuable tool
to elevate the importance of families in promoting individual welfare. Conversely, it is not
uncommon for family members to collectively purchase goods in the market. Therefore,
the consumer strategy serves as a significant mechanism for reinforcing the importance of
families in improving people’s welfare. Thirdly, the application of the consumer and
citizen strategies can facilitate the formation of new families. For instance, the utilisation of
public and private reproductive services enables non-biological parents to establish two-
generational families. When considering these possibilities, it becomes evident that
employing the consumer and citizen strategies provides individuals with a wider range
of options for managing their family relationships. Meanwhile, to ensure that individuals
have the opportunity to exercise these strategies, an inclusive social environment where
individuals are given freedom and support to make choices that align with their
preferences is needed.

Conceptual framework: Queer economy of welfare mix

Building on the discussion of the mixed economy of welfare and the queer economy, we
have developed the ‘queer economy of welfare mix’ framework, which comprises three
elements (see Fig. 1). These are: the availability of goods (input one); the strategies
employed by LGBTQ+ individuals to utilise these goods to promote their welfare (input
two); and welfare outcomes. This framework is mainly concerned with the extent to which
LGBTQ+ individuals’ strategies to utilise different goods may shape their welfare
outcomes, ' thereby identifying possible ways for the government to enhance the welfare
of LGBTQ+ individuals and the potential limitations involved.
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Input One
Goods

Welfare Outcomes
«—»| e.g., family relationships,
ideologies surrounding
Input Two LGBTQ+ people’s welfare
Strategies for
utilising goods to
promote welfare

Figure 1. Queer economy of welfare mix.

Input one examines the wide array of local and transnational goods accessible to
LGBTQ+ individuals, providing them with opportunities to employ strategies for improv-
ing their welfare. Input two focuses on the consumer and citizen strategies that LGBTQ+
individuals may engage in. Concerning the output, we examine the impact of these goods
and strategies on the welfare of LGBTQ+ individuals. Building on the preceding discus-
sion, this article specifically focuses on two welfare outcomes.

Firstly, we consider changes in the roles that families play in supporting LGBTQ+
individuals and whether the institution of the family has been reproduced, modified, and/
or queered as LGBTQ+ individuals utilise the consumer and citizen strategies to build
their own intimate and family lives. Secondly, we delve into the impacts of the consumer
and citizen strategies on the ideologies surrounding LGBTQ+ people’s welfare. Ideologies
can be understood as a form of intellectual map to help people make sense of the world,
find their place in it, and analyse political and social events (Harrison and Boyd, 2018).
Reflecting wider power structures, ideologies are sets of values and beliefs shared by a
social group and yet subject to change and resistance (Harrison and Boyd, 2018). It is thus
important to examine different ideological beliefs regarding LGBTQ+ people’s welfare
and the reasons behind them. For example, ideological beliefs regarding whether diverse
preferences should be respected, whether advocacy for LGBTQ+ welfare should be
supported, and whether strategies for advancing LGBTQ+ rights and welfare should lean
towards inclusion into the mainstream or subversive social transformation, still vary within
and across social groups (McCaskell, 2018). The queer lens enables us to move beyond a
narrow focus on economic flows of goods and identity politics and analyse how the
implementation of different consumer and citizen strategies may reinforce normative
beliefs and/or engender alternative forms of queer lives.

Combining the queer perspective with the ‘welfare mix’, highlighting the plural
nature of resources that contribute to welfare (Powell and Miller, 2014), the ‘queer
economy of welfare mix” framework serves as a valuable analytical tool for examining
governments’ role in promoting the welfare of LGBTQ+ individuals, as well as the
challenges in fulfilling this role. Government interventions have the potential to enhance
LGBTQ+ quality of life by challenging the heteronormative logics that largely underpin
welfare provision and ensuring the availability of diverse goods, including both local and
transnational, market and non-market. The government can employ various methods to
achieve this objective, such as directly providing merit goods to LGBTQ+ individuals,
creating favourable conditions for them to access local market goods, and collaborating
with other governments and international organisations to facilitate the provision of
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transnational non-market goods. The implementation of these strategies directly influ-
ences the opportunities available to LGBTQ+ individuals to utilise citizen and consumer
strategies to improve their lives.

However, it is important to acknowledge the inherent limitations in governments’
efforts to improve the lives of LGBTQ+ individuals through the provision of goods.
The effectiveness of these efforts is contingent upon several factors. These include the extent to
which LGBTQ+ individuals can afford and are willing to utilise the available goods through
the implementation of citizen and consumer strategies, the willingness of other governments
to engage in collaborative efforts to provide transnational goods, and the diverse ideological
beliefs regarding LGBTQ+ welfare held by different stakeholders, including governments,
politicians and pressure groups, LGBTQ+ individuals, and their family members.

To illustrate the empirical importance of the ‘queer economy of welfare mix’
framework, we focus on the impact of Taiwan’s legalised same-sex marriage on Taiwan
and neighbouring Chinese societies, including Hong Kong and Mainland China. The next
section briefly discusses the challenges confronting LGBTQ+ people and their responses
to these challenges across the three sites.

Three locales
Hong Kong

Over the past few decades, Hong Kong has been positioning itself as ‘Asia’s world city’
and an international financial hub. There have been a few judicial victories in favour of
LGBTQ+ rights in certain areas, including visas for dependants and spousal employment
benefits (Lo et al., 2023). Nevertheless, same-sex couples still have no right to marriage,
civil partnership, or adoption/the use of assisted reproductive technology (ART). There is
also currently no legislation protecting LGBTQ+ people from any forms of discrimination.

Despite limited legal protection for the LGBTQ+ community, Hong Kong has
witnessed ongoing LGBTQ+ advocacy centring around the pink market and gay pride
events. For instance, since 2008, Hong Kong has hosted an annual Pride Parade. In the
past few years, due to COVID-19 and political restrictions on public gatherings, LGBTQ+
organisations have taken a new approach to the Pride Parade by hosting a ‘Rainbow
Market’, where local businesses and organisations gather to support the LGBTQ+
community. In November 2023, Hong Kong hosted the Gay Games, an LGBTQ-inclusive
sporting, arts, and cultural event, with sponsorships from different corporations and
support from government authorities.

Mainland China

Homosexuality per se has never been criminalised in Mainland China, although it was
associated with the crime of ‘hooliganism’ until 1997 (Ge, 1995). Since 2001, the
Chinese Psychiatric Association no longer considers homosexuality a sexual disorder or
mental illness (Wu, 2003). It is noteworthy that the economic reforms implemented
since 1978 have significantly facilitated market growth, leading to the emergence of
LGBTQ+-oriented cyberspace since the 1990s (Lo, 2022). China has become the world’s
third-largest pink market, after Europe and the USA, with an estimated annual market
value of over US$300 billion (Jennings, 2017).
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Despite these advancements, the needs of LGBTQ+ individuals in Mainland China
remain largely unmet. Same-sex couples are still denied legal access to marriage and
adoption/ART. Recent years have witnessed tightening state control over online and
offline discussions and events related to homosexuality (Liao, 2019; Lo, 2022). Since
2017, homosexuality-related content in online shows and programmes has been banned
by the state (Liao, 2019). These conditions may put LGBTQ+ people into a difficult
position in which they need to adjust their lives in response to ongoing changes in state
policies.

Taiwan

Taiwan is often seen as the beacon of East Asian democratisation in relation to LGBTQ+
rights and advocacy (Kong, 2019). Its LGBTQ+ culture and activism have had a strong
impact on both Hong Kong and Mainland China since the 1990s. For instance, in 1996,
Taiwan published ‘the world’s first Chinese-language gay and lesbian magazine’, entitled
‘G&L’. One-third of its sales are in Hong Kong (Erni and Spires, 2001). Additionally, the
term ‘lala’, now a commonly used identity category adopted by Mainland Chinese women
with same-sex desires, originates from a lesbian character called ‘lazi’ in a Taiwanese
novel about lesbians entitled £ yu shou ji (Wang, 2015). Taipei, the economic and cultural
hub of Taiwan, has also become known for its LGBTQ+-friendly attractions.

Taiwan’s vibrant LGBTQ+ market activities and popular culture have made it the
Asian reference point and a source of queer liberal ideals for many LGBTQ+ individuals
and communities (Kong, 2020; Tang et al., 2020). This is important because LGBTQ+
people in Taiwan share similar struggles with their counterparts in other Chinese societies,
given the shared Confucian heritage of filial piety. Empirical research has shown that
LGBTQ+ people in Hong Kong, Mainland China, and Taiwan continue to face similar
difficulties in handling relationships with their families of origin, who tend to uphold
traditional family values and pressurise their adult children to marry the opposite sex and
have children (Engebretsen, 2014; Lo, 2023; Tang et al., 2020).

Implications of Taiwan’s same-sex marriage legalisation

This section delineates the relevance of the ‘queer economy of welfare mix’ framework
to the discussion of Taiwan’s same-sex marriage legalisation, and discusses its value in
understanding the roles and limitations of the government in promoting the welfare of
LGBTQ+ people.

Five kinds of goods

Taiwan’s same-sex marriage legalisation has contributed to the provision of five distinct
types of goods: local market goods, transnational market goods, merit goods, global merit
goods, and global public goods.

a. Local market goods and transnational market goods

Western research has found that jurisdictions recognising same-sex marriage generally
witness an increase in tourism revenues (Badgett 1998; Portelli, 2004). This includes
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revenues generated directly from LGBTQ+ individuals travelling to these destinations for
weddings and honeymoons and those brought by tourism to other sectors, such as the
hotel, catering, and entertainment industries. Taiwan serves as a case in point.

The Pride Parade following Taiwan’s same-sex marriage legalisation, in 2019, saw an
impressive turnout of over 200,000 participants. Local organisers reported it as the largest
LGBTQ+ Pride Parade in Asia (Zheng, 2019). Furthermore, the Taipei government has
strategically marketed Taipei for LGBTQ+ tourism. During the Pride Parade in October
2022, the city also launched the ‘#ColorTaipei’ campaign, including the ‘Rainbow Bus
Tour’” and the ‘Rainbow Market’ with hundreds of stalls. These initiatives aimed to
encourage the development of the pink market through collaboration with various sectors
and catered to LGBTQ+ individuals, allies, and tourists from around the globe.

b. Merit goods and global merit goods

Same-sex marriage can be considered a merit good as it grants same-sex couples publicly
recognised status and enables them to exercise their family rights to access welfare
benefits. In 2023, responding to LGBTQ+ organisations’ petitions and several lawsuits
fighting for marriage rights for cross-border same-sex couples, the Taiwanese government
has taken one step further, allowing same-sex couples with non-Taiwanese partners from
jurisdictions that do not allow same-sex marriage to register a marriage in Taiwan.
Notably, this policy amendment has limitation — it does not apply to individuals from
Mainland China because citizens of Mainland China are governed under a different set of
regulations regarding marriage in Taiwan according to Taiwan’s Ministry of the Interior. It
has, however, expanded the availability of benefits generated by same-sex marriage
legalisation to a larger number of non-Taiwanese individuals.

c. Global public goods

As the first in Asia, Taiwan not only represents a milestone in the LGBTQ+ rights
movement in a Confucian society, but also exemplifies potential pathways to marriage
equality and social change in the face of a wide divergence of opinions. Research has
identified several factors contributing to the revolutionary change in Taiwan’s marriage
policy. These include: the accumulation of wealth, increasing education (e.g., opportu-
nities to meet different others through university education), the rise of liberal values
(Cheng et al., 2016; Adamczyk, 2017), and long-term lobbying efforts by LGBTQ+
communities over the past decades (Chien, 2012; Jeffreys and Wang, 2018; Tang
et al., 2020). Importantly, these research findings not only contribute to Taiwan, but
also serve as global public goods, which can be shared worldwide, particularly in regions
influenced by the Confucian tradition, such as Hong Kong and Mainland China.
Nevertheless, the legalisation of same-sex marriage in Taiwan is not without its
challenges, which highlight the importance of understanding the barriers to LGBTQ+
rights and the role of the judiciary in protecting the rights of vulnerable groups. This is
evident in the results of referendum votes in November 2018. Approximately 72 per cent
of voters agreed that Civil Code marriage should be restricted to one man and one woman
and 67 per cent voted against the protection of same-sex marital rights (Zheng, 2020). This
echoes previous research suggesting that the Confucian legacy, which emphasises the
heterosexual family model as the backbone of a harmonious society, is still one of the key
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stumbling blocks in the fight for LGBTQ+ rights in Chinese societies (Kong, 2019; Lo et al.,
2023; Lo, 2024). The fact that the Legislative Yuan passed a special law in 2019 legalising
marriage for same-sex couples, without amending the traditional definition of marriage in
the Civil Code, still demonstrates the hegemony of heteronormative values. Meanwhile,
the ruling demonstrates that legislators in Taiwan abide by the international legal
framework which prohibits any state, group, or person from destructing basic rights and
freedom enshrined in the Universal Declaration of Human Rights (Zheng, 2020). This
provides a global lesson in how to preserve justice through law and protect the rights of the
most vulnerable groups while mediating conflicting opinions. This lesson is an important
global public good, one that can benefit neighbouring Asian countries/regions and other
parts of the world.

Consumer and citizen strategies

The goods generated by Taiwan’s policies on same-sex marriage have the potential to
facilitate both Taiwanese and non-Taiwanese LGBTQ+ individuals to implement con-
sumer and citizen strategies and combinations of these strategies to improve their lives.

a. Consumer strategy

Since same-sex marriage legalisation in Taiwan, a growing number of travel agencies,
such as Airbnb, Hotel.com, and MyTaiwanTour, have promoted a ‘Rainbow Tour’ for
tourists, including those from Hong Kong and Mainland China (Luo, 2019). Such
consumption can entail not only gay tourism but also purchases of books, music, movies,
clothing, and other services, such as wedding planners, photographers, and insurance
services.

One notable example is same-sex couples’ consumption of wedding-related services.
On 7 May 2019, immediately after Taiwan’s legalisation of same-sex marriage, it was
reported that the wedding service website www.marry.com.tw listed a whopping 1,024
wedding businesses that welcome same-sex couples (Cheung, 2019). In Hong Kong and
Mainland China, although same-sex marriage is not yet legalised, recent years have seen
more wedding planners and photographers catering to the needs of same-sex couples who
want to travel abroad to register a marriage (Liu, 2023). While there is currently no data
about the exact number of same-sex couples who have consumed these wedding services
across the three locales, the availability of these consumption options provides a channel
for same-sex couples to celebrate their love and marriage.

b. Citizen strategy

Taiwan recognising same-sex marriage as a global merit good provides opportunities for
LGBTQ+ individuals and communities to learn how to leverage the citizen strategy by
asserting their citizen rights. For instance, during the fight for marriage equality for cross-
border same-sex couples, BigLove Alliance, a local LGBTQ+ organisation in Hong Kong,
joined with several Taiwanese LGBTQ+ organisations in a press conference to call for
legal recognition of marital rights for cross-border same-sex couples (Taiwan Alliance to
Promote Civil Partnership Rights (TAPCPR), 2020). Taiwan has become an increasingly
important meeting point for LGBTQ+ activists, scholars, and politicians, especially those
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from Asia, to learn from Taiwan’s trajectory of legalising same-sex marriage. These
activities contribute to preparing LGBTQ+ individuals from different regions to effectively
exercise their citizen strategy.

At the legal level, the courts have become a common battlefield for LGBTQ+ rights in
Asia. In December 2022, a same-sex couple consisting of a Taiwanese citizen and her
partner from Hong Kong won their lawsuit and were allowed to register their marriage in
Taiwan. But it was not until January 2023 that the restrictions on cross-border same-sex
marriage was officially lifted. This ruling can be seen as resulting from citizen strategies
employed by individuals who have filed lawsuits to fight for equal marital rights and by
more than three years of community advocacy within and beyond Taiwan.

The citizen strategy may also relate to migration. The existing literature shows that
many LGBTQ+ people in Hong Kong and Mainland China have thought about migrating
to other jurisdictions with a friendlier environment and equal citizen rights for LGBTQ+
communities (Kam, 2020; Lo et al., 2022). Legalised cross-border same-sex marriage in
Taiwan thus provides an option for Hong Kong citizens with a Taiwanese spouse to
consider migrating to Taiwan. As mentioned earlier, this option, however, is still not
available to Mainland Chinese citizens.

c. Combinations of consumer-citizen strategies

The consumer-citizen strategy entails a combination of consumption and political
practices aimed at generating social change and enhancing citizen rights. As previously
mentioned, consumer strategies have the potential to create favourable conditions for
individuals to exercise citizen strategies. The market goods associated with same-sex
marriage legalisation in Taiwan play a role in facilitating such conditions.

One example is celebrating a same-sex marriage and/or wedding overseas and
claiming rights as a married couple in one’s home country/region. The legal battles for
marriage equality in Taiwan have real ramifications for the rights of LGBTQ+ citizens in
Hong Kong. Given the limited spousal benefits earned through judicial reviews in Hong
Kong in recent years, Hong Kong citizens who choose to marry their same-sex partner in
Taiwan are entitled to certain spousal rights in Hong Kong, such as the right to apply for a
visa for a dependant and spousal employment benefits.

Another example of this strategy is the ‘Queer Asia Filming Project’ produced by
GagaOOlala, Asia’s first LGBTQ-focused online streaming service (Tam, 2020).
GagaOOlala produced a documentary series, ‘Queer Taiwan’, to document both the
supporting and opposing views in the fight for same-sex marriage and the stories of
different LGBTQ+ families. It then released another documentary series, ‘Queer Asia’, to
further capture LGBTQ+ voices in neighbouring regions, including Hong Kong, Japan,
and Vietnam. This example is significant because this Taiwan streaming platform
capitalises on the market as an effective platform to disseminate LGBTQ+ stories but,
simultaneously, it challenges the dominance of heteronormativity in the entertainment
industry and in the commercial world at large. Apart from using traditional capitalist
logic and asking consumers to subscribe to its content, GagaOOlLala also turned to
crowdfunding — raising money from the public online and inviting volunteers and
sponsors to become co-producers engaging in the pre-production brainstorming and
creative production process. In short, LBGTQ+ audiences from many parts of the world
can not only benefit from consuming the cultural products of the ‘Queer Asia Filming
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Project’, but they can also potentially take part in this political project. This challenges
heteronormativity and equips LGBTQ+ individuals to engage in their citizen strategies,
creatively and collectively.

Welfare outcomes

The citizen and consumer strategies can play a crucial role in shaping LGBTQ+ individuals’
welfare, improving their family relationships, and influencing wider ideologies about
LGBTQ+ people’s welfare. Nevertheless, these strategies are not without limitations.

In terms of family life and family-related welfare, Taiwan’s legalised same-sex marriage
has provided more options for LGBTQ+ individuals to develop their intimate and family
relations (Huang and Hang, 2023). Importantly, gaining legal marital status grants same-sex
couples the rights associated with families and enables them to access welfare benefits.
Nevertheless, it should not be overlooked that LGBTQ+ individuals can be discouraged from
utilising citizen and consumer strategies due to anticipated negative reactions from their
family members. Previous research has found that same-sex couples in Mainland China may
register a same-sex marriage without informing their parents due to parental disapproval of
homosexuality (Lo, 2020). In Taiwan, many same-sex couples still hesitate to come out to
their families of origin due to concerns about the family’s face/prestige in the (heterosexual-)
family-centred context (Pai, 2017). As a result, registering a same-sex marriage and even
organising a wedding in public entails careful rumination, in the face of a dilemma between
recognising one’s sexual identity and committed relationship and navigating affective ties
with one’s family of origin. These socio-political factors must be taken into account when
considering the effectiveness of the citizen and consumer strategies.

It is noteworthy that the queer economy incorporating LGBTQ+ consumers into the
marketplace is a highly contested phenomenon that is potentially both liberating and
alienating (Pefialoza, 2013). On the one hand, market recognition of the unique needs
of LGBTQ+ individuals is significant because it represents social validation, renders LGBTQ+
communities more visible, and increases public awareness of diversity and inclusion
(Penaloza, 2013). On the other hand, there are ongoing debates about the ideological
messages conveyed through the implementation of the citizen and consumer strategies.
Scholars have flagged up the risks of ‘homonormativity’ and critiqued the ways in which
particular forms of ‘assimilated” homosexuality have themselves become normative (Duggan,
2002). For instance, engaging in same-sex marriage and organising a wedding has been
critiqued by some feminist and queer scholars as a complicit assimilation into the traditional
institution of marriage and the logic of heteronormativity (Jeffreys, 2004; Nair, 2010).
Homonormative consumption practices may also create a divide within LGBTQ+ commu-
nities along the lines of class, gender, and ethnicity, and neglect the needs of less visible and
less privileged members (Jacobsen and Zeller, 2013). Reliance on consumer strategies can be
seen as an overemphasis on capitalism, through which LGBTQ+ individuals may be
welcome as consumer subjects but not as social subjects.

The roles and limitations of the government

As discussed above, the ‘queer economy of welfare mix’ framework is useful in analysing
the roles and limitations of the government in promoting the welfare of LGBTQ+ people.
This point is supported by the example of Taiwan.
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As the government officially recognises the rights of LGBTQ+ people, such progress is
often associated with a more LGBTQ+-friendly social climate that encourages corpora-
tions to target them as a market segment (Pefaloza, 2013). It also tends to encourage more
LGBTQ+ people to claim and express their identities through consumption (Pefialoza,
2013), and thus to embrace the consumer strategy. However, such progress does not affect
all LGBTQ+ people equally — for example, economically disadvantaged individuals may
still struggle to use citizen and/or consumer strategies to access transnational market
goods. The extent to which LGBTQ+ people’s rights and partnerships can be recognised
and respected is also contingent upon other socio-political factors, such as anti-LGBTQ+
religious forces in Hong Kong, the suppression of LGBTQ+ activism in Mainland China,
and deep-rooted (heterosexual-)family beliefs in both societies (Engebretsen, 2014; Lo,
2022; Lo et al., 2023), which continue to reinforce heteronormative ideological values in
society.

It is worth highlighting two lessons learnt from the example of Taiwan. Firstly, the
presence of factors that limit (or support) the government’s influence on the lives of
LGBTQ+ individuals through the provision of goods indicates that the queer economy of
welfare mix encompasses more than just the availability and quality of goods. It also
represents a contested space where the government strives to achieve its policy objectives,
while LGBTQ+ individuals exercise their agency to improve their lives through the citizen
and consumer strategies. Secondly, the discussion of the role of the queer economy in
LGBTQ+ people’s welfare cannot be separated from the socio-political realities associat-
ed with the family and the government. It is crucial to recognise LGBTQ+ people’s
autonomy in organising their welfare, as they have the agency to choose whether and how
to implement consumer and citizen strategies to enhance their material well-being and
influence wider ideologies about LGBTQ+ welfare. They may seek assistance not only
from their local government but also from other institutions, such as foreign governments
and international organisations. However, their ability to implement consumer and citizen
strategies according to their own preferences remains constrained by various factors,
including the eligibility factor, the affordability factor, and anticipated negative reactions
from family members.

Conclusion

This article builds a constructive bridge between research on the queer economy and that
on the mixed economy of welfare by developing the ‘queer economy of welfare mix’
framework. It sheds light on the queer dimensions of the mixed economy of welfare by
discussing how its operation can significantly affect LGBTQ+ people’s welfare and
reshape ideologies about it. It also reveals the mixed strategies — the citizen strategy,
consumer strategy, and consumer-citizen strategy — employed by LGBTQ+ individuals to
explore the benefits and limitations of the queer economy. While this article primarily
focuses on Taiwan’s same-sex marriage legalisation and its impact on neighbouring
Chinese societies, including Hong Kong and Mainland China, it highlights the empirical
significance of the ‘queer economy of welfare mix’ framework. Further research can focus
on two areas. Firstly, it would be valuable to explore additional types of welfare outcomes
within the framework. This would facilitate a more comprehensive understanding of the
diverse impacts of the consumer and citizen strategies on LGBTQ+ people’s welfare.
Secondly, more empirical research across a wider range of contexts is needed to examine
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LGBTQ+ people’s views about and experiences of producing and/or consuming local and
transnational goods directly or indirectly generated through legalised same-sex marriage.
By doing so, we can deepen our understanding of the interconnectedness between the
mixed economy of welfare and the queer economy, and their implications for the welfare
of LGBTQ+ individuals across countries and regions.
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Note

1 Given the dynamic nature of the economy, we do not rule out the possibility that welfare
outcomes, such as family relationships and ideologies about LGBTQ+ people’s welfare, may affect the
availability of goods and LGBTQ+ individuals’ strategies to utilise different goods. The relationships
between input and output elements are not linear and can incorporate feedback loops.
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