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LABOR HISTORY
VOL. 12 WINTER 1971 NO. 1

CONTENTS

The Great Maritime Strike of '34 Charles P. Larrowe

Poverty, Politics, and the Mechanics of
New York City, 1803 Raymond A. Mohl

Labor and the Progressive Movement in
Connecticut Frederick M. Heath

NOTES AND DOCUMENTS
PROBLEMS AND SOURCES

LABOR HISTORY is published four times a year in winter, spring summer,
and fall. Annual subscription is $7.50; three-year subscription $20.00; student
subscription $6.00; single copy $2.25. Add 50 cents additional per year for
foreign postage. Make checks payable to LABOR HISTORY, Tamiment
Institute, 7 East 15th Street, New York, N.Y. 10003.

THE BUSINESS HISTORY REVIEW

AN INTERNATIONAL JOURNAL OF

BUSINESS AND ECONOMIC HISTORY

Since 1926 the Review has been devoted to the history of business and
economic activities throughout the world and to the scholarly investigation
and analysis of the interaction of business and its environment. Its articles,
documents, book reviews, and special issues are addressed to teachers,
researchers, and students of business and economic history and to business
practitioners and scholars in related fields. The Review is published quar-
terly by the Harvard Graduate School of Business Administration.

Regular subscription rate, $10.00. Special subscription rate for teachers and
students, $6.00. Back issues and reprints of current articles also available;
rates on request.

Address subscription inquiries, requests for back issues and reprints, and
manuscripts to Editor, Business History Review, 214-16 Baker Library,
Soldiers Field, Boston, Massachusetts 02163, U.S.A.
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The Business History Review is a continuation of the Bulletin of the Busi-

ness Historical Society, published from 1926 through 1953, and has carried

on the volume numbers from that publication. Indexes have been issued as

follows: Volumes I-XV (1926-1941); Volumes XVI-XXIII (1942-1949);

Volumes XXIV-XXVII (1950-1953); Volumes XXVIII-XXX (1954-1956);

Volume XXXI (1957); Volume XXXII (1958); Volume XXXIII (1959);

Volume XXXIV (1960); Volume XXXV (1961); and Volumes XXXVI-XL

(1962-1966). Beginning with Volume XXXVI (1962), indexes will be

issued every five years. Back issues and a General Index to Volumes I

through XXVII (1926-1953) of the Bulletin may be obtained from Kraus

Reprint Corporation, 16 East 46th Street, New York, N.Y. 10017. Back issues

and indexes for Volumes XXVIII through XXXVII (1954-1963) and back

issues for Volumes XXXVIII through XL (1964-1966) of the Review may

also be obtained from the Kraus Reprint Corporation. Back issues for Vol-

umes XLI through XLIV (1967-1970) and the index for Volumes XXXVI

through XL (1962-1966) may be obtained from the Business History Re-

view, 214-216 Baker Library, Soldiers Field, Boston, Massachusetts 02163.

Copyright © 1970 by the President and Fellows of Harvard College.
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Original Titles
or Contemporary

. Importance
° AMERICAN FINANCING OF WORLD WAR I

by Charles Gilbert, Hofstra University
(Contributions in Economics and Economic History, No. 1)

Filling a long-neglected gap in the history of economics, this
detailed study examines the policies followed in financing
America's first major military budget of the twentieth
century.
LC 73-79060 278 pages $9.50

THE DEPRESSION OF THE NINETIES:
An Economic History
by Charles Hoffmann,
State University of New York, Stony Brook
(Contributions in Economics and Economic History, No. 2)
A documented study that brings into focus the major forces
that slowed the economy in the United States during the
1890s and created one of the most severe depressions in the
history of the nation.
LC 78-90790 382 pages $12.00

PATERNALISM AND PROTEST: Southern Cot-
ton Mill Workers and Organized Labor, 1875-1905
by Melton A. McLaurin, University of South Alabama
(Contributions in Economics and Economic History, No. 3)

This book refutes the entrenched view that Southern mill operatives were docile
workers who spurned organized labor, and shows how management's shrewd use of
social, economic, and political forces ended serious organizational efforts in the
South until World War I.
LC 70-111261 February 1971

BUSINESS AND POLITICS IN AMERICA FROM
THE AGE OF JACKSON TO THE CIVIL WAR:
A Career Biography of W. W. Corcoran
by Henry Cohen, Loyola University, Chicago
(Contributions in Economics and Economic History, No. 4)

Going far beyond the conventional bounds of business and entreprenurial history, the
author traces and amplifies the complex web of relationships that the powerful bank-
er W. W. Corcoran spun around himself. The many-faceted and intensively-researched
story that emerges provides significant correction of standard interpretations of the
political economy of the antebellum decades.
LC 79-98708 February 1971
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NEGROES AND THE GREAT DEPRESSION:
The Problem of Economic Recovery
by Raymond Wolters, University of Delaware
(Contributions in American History, No. 6)
An historically important study that makes a significant
contribution to general American history by documenting
the unique difficulties experienced by Negroes during the
years of the depression.
LC 78-95510 416 pages $13.50

TRANSPORTATION TO THE SEABOARD:
The "Communication Revolution" and American
Foreign Policy, 1860-1900
by Howard B. Schonberger, Hampton Institute
(Contributions in American History, No. 8)

The role of transportation in America after the Civil War is examined here in terms of
the international implications inherent in the increasing needs of farmers and mer-
chants to reach foreign markets. Four decades of continuous agitation for cheap
transportation served to promote a national consciousness of American commercial
and political power, while at the same time opening the way for American competi-
tion in the world arena.
LC 75-105979 February 1971

CAPITALISTS WITHOUT CAPITALISM:
The Jains of India and the Quakers of the West
by Balwant Shantvan Nevaskar, University of Puget Sound
(Contributions in Sociology, No. 6)

Exploring the noneconomic factors in the economic systems of two vastly different
cultures, the author analyzes the Jains and the Quakers, isolating their endemic re-
ligious behaviors and economic ethics to show that the complex cultural interactions
of religion and economics play a dramatically central role in the development of
economic systems.
LC 72-98709 February 1971

BUSINESS DEPRESSIONS AND
FINANCIAL PANICS:
Essays in American Business and Economic History
by Samuel Rezneck, Rensselaer Polytechnic Institute
Seven related essays by one of the best known and most re-
spected specialists in business and economic history analyze
and interpret the recurring patterns of economic depres-
sions and financial panics in the United States from the late
18th century through the end of the 19th century.
LC 68-28644 209 pages $10.00

GREENWOOD PUBLISHING CORP.
51 Riverside Avenue

Westport, Connecticut 06880
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REPRINTS AVAILABLE

Business History Review
Volumes 1-40 and General Index, Volumes 1-27. Boston,

Mass., 1926-1966. Available as follows: clothbound com-
plete, $533.00; paperbound complete, $475.00; per volume
or unit paperbound, $18.00 (Volumes 1-24 reprinted in
units of two or three volumes as follows: 1-3; 4-6; 7-9;
10-12; 13-15; 16-18; 19-20; 21-22; 23-24. Volumes 25-40
available separately.); General Index, Volumes 1-27, paper-
bound, $5.00.

Journal of Economic and Business History
Volumes 1-4 (all published). Cambridge, Mass., 1928-

1932. Available as follows: clothbound complete, $102.00;
paperbound complete, $90.00; per volume, paperbound,
$22.50.

Order from:

KRAUS REPRINT CO.

A U.S. Division of Kraus-Thomson Organization Limited
16 East 46th Street
New York, New York 10017
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"A definitive biography of a dollar titan

for whom business was an art form."*

By JOSEPH FRAZIER WALL
"There is no figure in American eco-
nomic history of more significance . . .
and Wall does appreciate the deeper
significance of Carnegie's many busi-
ness activities."

—ALFBED D. CHANDLER, JB.

"It is, without question, one of the
ablest works of American biography I
have read in many a year.. . . It is very
well written—I'd say of prize-winning
quality—and deserves the good public

; it is going to win."
—MATTHEW JOSEPHSON

"This is not only a masterly study of
the great empire-builder and philan-
thropist, but an engrossing chronicle of
the rise of Big Business in the U.S.
Joseph Wall has drawn on business files
and letters hitherto unavailable, and
presents a remarkably full-bodied nar-
xa&ve."-Publishers' Weekly"

"The most interesting book I've read in
a very long time. No one, to my knowl-
edge, has done anything half as good
on the economic history of this country
. . . to skip a page or two simply won t
do. You will have missed something."

—LOUISE HALL THAKP

1,072 pages • 16 pages of halftones • $15.00
AT ALL BOOKSTORES

Oxford University Press
New York
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"The first and
fully documented

story of slaves
in Southern industry."
—JAMES ROBERTSON, Richmond News Leader

__ Industrial
Slavery

in the Old South
By ROBERT S. STAROBIN

"It is an important breakthrough in the study of
slavery and will become required reading for all
serious people in the field."—EUGENE D. GENO-
VESE, Chairman, Department of History, The
University of Rochester

"Starobin in this book, with a richness of historical
data and statistics, describes the various occupa-
tions, the conditions of work, patterns of resistance
and repression, methods of employment, and
finally the economics and politics of industrial
slavery INDUSTRIAL SLAVERY IN THE OLD SOUTH
is valuable for its utilization of primary printed
materials, manuscripts and documentary collec-
tions of Southern industrial enterprises and the
archives of slave-owning businessmen."—DONALD
K. PICKENS, Dallas Times Herald

Illustrated. $7.95

At all bookstores

WOXFORD WUNIVERSITY W PRESS New York
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EXPLORATIONS IN ECONOMIC HISTORY
(formerly EXPLORATIONS IN

ENTREPRENEURIAL HISTORY / SERIES 2 )

A quarterly devoted to the application of the quantitative tools and theories
of the economist to the study of man's social and political institutions and
experiences. The topics range through business, financial, agricultural,
manufacturing, and transportation systems, and the periods from the
earliest historical records to the present day and from the industrial West
to the developing areas of the East.

Annual subscription, $7.50 domestic and Pan-American, $8.00 elsewhere;
single copy $2.00.

Editor: Prof. Morton Rothstein, Graduate Program in Economic History,
University of Wisconsin, Madison, Wisconsin 53706.

Published by The Kent State University Press, Kent, Ohio 44240.

BUSINESS HISTORY
EDITED BY PROFESSOR F. E. HYDE

This international journal is of interest to economists, economic historians
and businessmen. Its articles deal not only with particular firms but with
the wider relationships between business and economic life. The journal car-
ries reviews on a broad range of topics included within the term business
history. Some recently published articles are: S. B. Saul, The American Impact
on British Industry; D. L. McLachlan, The Conference System since 1919; B. E.
Supple, The Uses of Business History; E. Bennathan, German National Income
1850-1960; Olga Crisp, French Investment in Russian Joint Stock Companies
1894-1914; E. Robinson, The International Exchange of Men & Machines
1750-1800; F. E. Hyde, Economic Theory and Business History.

The journal is published twice yearly: subscription $5.00 (U.S.A. & Canada)
30s. (United Kingdom).

All enquiries concerning subscriptions and advertisements should be addressed
to the publisher. Editorial enquiries should be sent to the Editor, Department
of Economics, The University of Liverpool, Liverpool 7.

PUBLISHED BY LIVERPOOL UNIVERSITY PRESS, LIVERPOOL, 7
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America Adopts the Automobile, 1895-1910
by James J. Flink
Between 1895 and the late 1920's American civilization was transformed by the automobile
and the automobile industry. In America Adopts the Automobile, 1895-1910, James J. Flink
writes about the formation of an American automobile culture during the period from the intro-
duction of the motor vehicle into the United States in 1895 to the opening of the Ford Motor
Company's Highland Park plant on January 1,1910. He concludes that Americans by 1910
were committed to automobility and that, with the development of a mass market for motor-
cars, the automobile industry in America had reached a critical turning point. From then on,
the automobile and the automobile industry "called the tune and set the tempo of modern
American life."

In contrast to earlier historians of the automobile, Professor Flink avoids narrow concentra-
tion on the automobile industry and its product. He focuses instead on the automobile as a
factor influencing and influenced by American civilization. The molding of a favorable public
opinion of the automobile by the press, the growth of automobile clubs, the evolution of legisla-
tion intended to regulate the motor vehicle, the development of roads and services for the
motorist, and regional, class, and occupational differences In automotive innovativeness—
these are some of the topics that are dealt with adequately for the first time in this authorita-
tive volume. Forty-six full page illustrations augment the text.
$12.50
The First Henry Ford:
A Study in Personality and Business Leadership
by Anne Jardim
In this book Anne Jardim traces the progression from success to failure by cautiously and rig-
orously examining the personality of Henry Ford. "It was Henry Ford who shaped the company,"
Miss Jardim remarks, "and it is surely valid to examine what shaped Henry Ford." She notes
the crucial influence of conflicts in Ford's early history on his style of business leadership, on
the precipitation, definition, and attempted resolution of the problems facing his company.
The issue of individual personality in business leadership is implicit in the unanswered ques-
tions of Ford's biographers and company historians, and in the incomplete evaluations reached
by organizational theorists on the structure and functioning of the Ford Motor Company: Why
as a self-proclaimed advocate of progress did Ford persist in standardized production of the
Model T and refuse to make any fundamental improvement in the car long after its market
appeal faded? Why did he "change" from a capable mechanic who commanded the loyalty
and best efforts of his subordinates to a vindictive, arrogant, and deeply suspicious man sur-
rounded by "yes" men who bent reality to the Ford model? And what did the Model T symbol-
ize for Ford? The book makes sense of such puzzling shifts and inconsistent behavior in Ford's
turbulent career.
$6.95
Frederick Taylor:
A Study in Personality and Innovation
by Sudhir Kakar
"For his reinterpretation of Taylor's personality and work Kakar musters great erudition in in-
dustrial history and a rare acuity in the diagnosis of personality. Most astonishing, maybe, is
Kakar's well-balanced approach which never permits psychological interpretation to outweigh
historical fate—or vice versa.... I recommend this book highly as a contribution to the study
of creativity in general, and more specifically, to the problems of the relation of personality
and technical innovation."—Erik Erikson
Using psychoanalytic concepts in an area previously untouched by psychohistorical research,

this study explores the fateful coincidence of Frederick Taylor's conflicted life history with
the needs of industrial management at a time when traditional ways were rapidly becoming
obsolete.
$6.95
The MIT Press Cambridge, Massachusetts 02142

https://doi.org/10.1017/S0007680500028294 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500028294


\

I Industrialization Without National Patents
The Netherlands, 1869-1912; Switzerland, 1850-190J

ERIC SCHIFF
How vital is a national patent system for the successful industrializa-
tion of a country? Eric Schiff looks at the Netherlands and Switzerland,
highly sophisticated industrial countries which had no national patent
protection for several decades. Studying key industries and developing
measures of inventive activity, he compares his findings with simulta-
neous industrial development in patent-granting countries, as well as
with developments in the two countries after their introduction of
patent systems.

$9-5°

Princeton University Press
Princeton, New Jersey 08540

THE FREDERICK JACKSON TURNER AWARD
of the

ORGANIZATION OF AMERICAN HISTORIANS

This yearly prize for the best monograph in American history, sub-
mitted by an author who has not previously published in book form,
originated in 1958 as the MVHA Prize Studies Award.

PRIZE: $1500 cash award plus publication as award winner and
usual royalties from University of Kentucky Press

PUBLICATION: Manuscripts retained in the competition are as-
sured of publication by the University of Kentucky Press

DECISION: Decision on publication is reached within six weeks
TIMETABLE: Awards are announced in April. Manuscripts re-

ceived by December 1 are considered for the next year's award

Send inquiries to:
Professor Thomas D. Clark, Executive Secretary
Organization of American Historians
Indiana University, 112 N. Bryan Street
Bloomington, Indiana 47401

You are invited to join the OAH. Send applications to the Secretary.
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The Thomas Newcomen
#1,000 Award in
Business History

Presented by
THE NEWCOMEN SOCIETY IN

NORTH AMERICA

in cooperation with
THE BUSINESS HISTORY REVIEW

c The Newcomen Society in North America, in cooperation with the
Business History Review, announces a prize of $1,000 and scroll to
be awarded in 1973 for the best book on the history of business
published in the United States during the years 1970-1972.

C For the purposes of this award, "the history of business" will be
interpreted in its broadest sense, including not only the history of
firms or industries, but books tracing interactions of businessmen,
analyses of business philosophy or behavior, and studies of the ad-
justment of businesses and businessmen to their economic, political,
and social environments.

C Criteria for selection will include contribution to knowledge, depth
of analysis, soundness of reasoning, olarity of style and organization,
and general readability and format.

a The committee to select the recipient of the 1973 Thomas New-
comen $1,000 Award in Business History is composed of: Professor
James F. Baughman, Editor, Business History Review, Harvard
Graduate School of Business Administration; Mr. Stanley van den
Heuvel, Trustee, The Newcomen Society in North America; and
Professor Arthur M. Johnson, University of Maine, chairman.

a The 1973 Thomas Newcomen $1,000 Award in Business History
will be the fourth in a series of triennial prizes intended to encourage
the study and improve the writing of business history in the United
States and Canada.
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Recent Penguins in
B U S I N E S S

MANAGEMENT THINKERS. Edited by A. Tillett, T. Kempner, and
C. Wills.
Selections from the works of the great pioneers in industrial
management. $1.95

MARKETING RESEARCH. Edited by Gordon Wills.
Articles on marketing research's latest techniques and tools
within the context of managerial problems. $2.65

PROGRAMMING FOR OPTIMAL DECISIONS. Edited by P. C.
Moore and S. D. Hodges.
Readings on the current uses of mathematical programming in
the efficient allocation of resources. $2.95

INDUSTRIAL CONCENTRATION. M. A. Utton.
A review of arguments for and against high levels of concen-
tration. $1.65

TRADE AND SPECIALIZATION. Ronald Findlay.
How and why nations specialize in goods and services for
international trade. $1.65

OIL AND WORLD POWER. Peter R. Odell.
The political and economic influence of the world's largest
industry. $1.25

WESTERN CAPITALISM SINCE THE WAR. Michael Kidron.
Postwar Western prosperity as a result of the size of the arms
budget. $1.45

BUSINESS STRATEGY. Edited by H. Igor Ansoff. $2.65

For a complete list of Penguins in business and related fields,
write:

PENGUIN BOOKS INC
7II0 Ambossodor Rd• Baltimore. Md.2l207

Overseas readers, write: Penguin Education, Harmondsworth, Middlesex, England
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Newcomen Awards
in Business History

Presented by

THE NEWCOMEN SOCIETY IN
NORTH AMERICA

in cooperation with

THE BUSINESS HISTORY REVIEW

C 1'wo Newcomen Awards in Business History are offered annually
for articles published in the Business History Review. The First Prize,
of $250, is awarded the article judged, according to the rules outlined
below, to be the best of the year. The Special Award, of $100, is for
the best article by an author who is not more than 35 years of age
and who has not published a book.

C Prize articles are selected by a panel of judges composed of a rep-
resentative of The Newcomen Society and members of the Advisory
Board of the Business History Review. No member of the Advisory
Board or editorial staff shall be eligible for a prize, and articles so
authorized will not be considered in the judging. Authors eligible for
the Special Award shall also be eligible for the First Prize, but in no
event shall both prizes be awarded for the same article. The Ad-
visory Board reserves the right to withhold the Special Award in the
event that eligible articles do not, in the Board's judgment, merit
prize consideration. The awards program is administered by the
editorial offices of the magazine.

• Criteria for selection include: originality, value, breadth, and interest
of contribution, quality of research materials and methods, and quality
of presentation.
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"One of the finest
business histories ever written"*

Pierre S. du Pont
and the Making of a
Modern Corporation

by ALFRED D. CHANDLER, JR.
Johns Hopkins University
and STEPHEN SALSBURY
University of Delaware in Newark

"I have no doubt that this book will take its
place as one of the finest business histories
ever written. Chandler and Salsbury have had
access to business and personal records rarely
available in such richness to historians, and

' they make the most of them.

"Time and again they are able to re-create
scenes of decision-making in such intimate de-
tail as to give the reader a rare sense of being
inside the minds of Pierre du Pont and his clos-
est associates. Through the eyes of du Pont we
see the difficult problems involved in trans-
forming a small family firm into a great mod-
ern corporation, functionally specialized, inte-
grated and centrally administered . . . What,
above all, makes the du Pont story so impor-
tant is that it shows with great clarity the role
of the human factor in institutional change."

— * STUART BRUCHEY, Columbia University

Over 700 pages • Illustrated • $17.50

JE Harper e? Row
1817 49 East 33d Street, New York, N.Y. 10016

https://doi.org/10.1017/S0007680500028294 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500028294


THE HISTORY OF
AMERICAN MANAGEMENT

Selections from the

Business History Review

Edited & witn an Introduction xiy

JAMES P. BAUGHMAN
Harvard Graduate School

or Business Administration

Original essays which view in historical
perspective the key problems faced by
managers of large-scale American enter-
prise. The emphasis is on "Big Business"
covering the period from 1850 to 1950.
Focuses on volatile questions and dra-
matic incidents in the business world.
The essays give substantive information
about historical events and provide for
discussion of the real world versus the
ideal world. Presents sufficient data to
provide stimulating discussions about
eachselection.

(38926-2) 264 pp., cloth $5.95

Orders are processed faster if Title and Title Code
appear on your order.

For an approval copy, write Box 903

PRENTICE-HALL
Englewood Cliirs, New Jersey 07632
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