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Th e novel format of the journal focuses on an interactive exchanges on topics of importance to science and practice 
in the fi eld of industrial and organizational psychology. Th e journal takes a focal article–peer commentary format. 
A focal article is a position paper on an important issue for the fi eld (or potentially a pair of papers taking opposite 
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practice issue, or a public policy issue; many would be a blend.  Th e focal article is then followed by a series of 
peer commentaries. Th ese could challenge or critique the original article, expand on issues not addressed in the 
focal article, or draw out implications not developed in the focal article. Th e goal is to include commentaries from 
various perspectives, including science, practice, and international perspectives. 
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