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major debates and offer comparative perspectives. We consider the history of entrepreneurs, 
fi rms, and business systems, and the subjects of innovation, globalization, and regulation. 
We are also interested in the relation of businesses to political regimes and the environment.
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Authors of accepted manuscripts will receive a copy of the issue in which their article appears 
and a pdf fi le.
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We use the 16th edition of The Chicago Manual of Style (2010) and spell and hyphenate 
words according to Merriam-Webster’s Collegiate Dictionary.
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Be sure to include an abstract of no more than 100 words outlining the main point(s) of the 
paper and placing the article in context. Subheads should be used to divide the manuscript 
into three or four sections (or more, depending on length).

Articles should not be more than 10,000 words in length, including footnotes.

Each table and fi gure must be accompanied by a complete source.

When submitting fi gures, make sure to include the data fi les. Tables should be prepared 
in a Word format to facilitate in-house editing.

Authors are responsible for obtaining all illustrative materials and permissions for reproduc-
tion, and for writing captions.
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ronistic to do so; male nouns and pronouns should not be used to refer to people of both 
sexes.

We use the day-month-year form for dates in citations, as 11 February 2007.
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