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The Challenge of Remaining Innovative
Insights from Twentieth-Century American Business
Edited by SALLY H. CLARKE, NAOMI R. LAMOREAUX,
and STEVEN W. USSELMAN

The Challenge of Remaining Innovative explores how innovation is a complex phe-
nomenon that may be organizational as well as technological, that operates both
within firms and across the broader economy, and that involves matters not just of
research and development but also of marketing, design, and government relations.

"This book makes a major contribution to thinking about innovation, among busi-
ness and economic historians, and among contemporary scholars of innovation and
economics." v

—JoAnne Yates,
author of Control through Communication: The Rise of System in American Management

"The Challenge of Remaining Innovative charts the rise of research laboratory as the engine of innovation
in the 20th century. Clarke, Lamoreaux, and Usselman provide new insight into this game changing insti-
tutional innovation, and their work challenges all of us to imagine the new ways of organizing and com-
mercializing innovation that will power economic development in the 21st century."

—Richard Florida,
Director of the Martin Prosperity Institute at the

University of Toronto's Rotman School of Management
Innovation and Technology in the World Economy ^ ^

& Stanford
800.621.2736 www.sup.org University Pr««a

N f IV IN P A P E R B A C K

THE SOUTHERN PACIFIC, 1901-1985
DON L. HOFSOMMER
FOREWORD BY RICHARD C. OVERTON
"... if you have any interest in the history of our industry
you shouldn't miss it. It's well-written, interesting, and
authoritative."—Modern Railroads
200 bSw illus. 24 maps. $38.00 paper

ENERGY AND SUSTAINABLE
DEVELOPMENT
IN MEXICO
JOHN R. MORONEY AND FLORY DIECK-ASSAD
" a compelling narrative of the complex political
relationships between the energy monopoly PEMEX and

several branches of the government "—Marcelo
Chauvet, director of Consultoria Energetica and

vice president of the Mexican Association of
Gas for Sustainable Growth (AMEDES)
18 graphs. 61 tables. 4 figs. $19.95 paper
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Unexceptional Women
i Female Proprietors in
Mid-Nineteenth-Century

[Albany, New York, 1830-1885
Susan Ingalls Lewis
"Unexceptional Women, a path-breaking piece
of scholarship, convincingly demonstrates that
in nineteenth-century Albany (and, by extension,
other cities in the United States and Europe),
businesswomen were ordinary rather than excep-
tional. Lewis is especially adept at showing how
idealized notions of womanhood, individualism,

entrepreneurial success, obsession with change over time, and erroneously
clear-cut distinctions between 'business' and 'labor' distort the realities of
businesswomen's lives and careers." —Wendy Gamber, Indiana University
$44.95 cloth 978-0-8142-0398-9 $9.95 CD 978-0-8142-9178-8

Historical Perspectives on Business Enterprise / Mansel G. Blackford and K. Austin Kerr, Series Editors

0The Ohio State University Press
www.ohiostatepress.org 800-621-2736

CHINA 2020
How Western Business Can—and

Should—Influence Social and Political
Change in the Coming Decade

MICHAEL A. SANTORO

"In this great book, Santoro adds in significant
and important ways to the dialogue over the
economic reforms in China and how these
reforms give rise to many complexities in the
areas of politics and human rights."

—Doug Guthrie, New York University

176 PAGES I $21.95 CLOTH

CORNELL
UNIVERSITY PRESS

1-800-666-2211
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GUIDELINES FOR CONTRIBUTORS

GENERAL INFORMATION

Manuscripts are considered for publication on the understanding that they are not concur-
rently under consideration elsewhere and that the material—in substance as well as form-
has not been previously published.

Manuscripts should be submitted by e-mail to bhr@hbs.edu.

Authors should identify themselves only on a separate title page that provides name, mailing
address, and telephone number. Authors must also remember not to identify themselves in the
body of the manuscript; specifically, references to their own work in the text should be in the
third person, and citations should be written without possessive pronouns—not "See my . . ."

It will save considerable work for all parties in the event of acceptance if authors follow a few
rules from the beginning:

• In general, use as few formatting commands as possible.
• Left justify text.
• Do not hyphenate words at the end of lines.
• ALL material—including extracted quotations and notes—must be double spaced.
• Notes should be numbered consecutively and citations should be placed as footnotes

or endnotes formatted as indicated by The Chicago Manual of Style (2003).
• Each table and figure must be accompanied by a complete source.

Each article should be accompanied by an abstract of 100 to 125 words outlining the main
point(s) of the paper and placing the article in context. Subheads should be used to divide
the manuscript into three or four sections (or more, depending on length). The manuscript
length, including footnotes, should not exceed 10,000 words.

We are always eager to publish illustrations, but authors should not include originals of illus-
trative materials at the time of submission; photocopies of such material may be included.
Authors are responsible for obtaining all illustrative materials and permissions for reproduc-
tion, and for writing captions.

Authors of accepted manuscripts will receive three copies of the issue in which the article
appears and twenty-five offprints.

MANUSCRIPT PREPARATION

We use the 15th edition of The Chicago Manual of Style (2003) and spell and hyphenate
words according to the nth edition of Merriam-Webster's Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not anach-
ronistic to do so; male nouns and pronouns should not be used to refer to people of both
sexes. We use the day-month-year form for dates, as in 11 Feb. 1998, in the notes, but in the
text, dates are written month-day-year, as in February n , 1998. Double quotation marks
should be used for direct quotation; single quotation marks are used for quoted material
inside quotations.

SAMPLE CITATION FORMS

Book: Alfred D. Chandler Jr., The Visible Hand: The Managerial Revolution in American
Business (Cambridge, Mass., 1977), 321-22.

Journal: Charles Cheape, "Not Politicians but Sound Businessmen: Norton Company and the
Third Reich," Business History Review 62 (Autumn 1988): 444-66.

Note that we do not include the publisher in book citations. We do not use loc. cit, op. cit., or
idem., but ibid, (not italicized) may be used.
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B U S I N E S S REVI EW

A SPECIAL ISSUE O N SCANDALS AND PA

Naomi R. Lamoreaux, Scylla or Charybdis? Historical Reflections
on Two Basic Problems of Corporate Governance

Thomas Max Safley, Business Failure and Civil Scandal in
Early Modern Europe

Richard Sylla, Robert E. Wright, and David J. Cowen,
Alexander Hamilton, Central Banker: Crisis Management
during the U.S Financial Panic of 1792

Eric Hilt, Rogue Finance: The Life and Fire Insurance Company
and the Panic of 1826

Edward J. Balleisen, Private Cops on the Fraud Beat: The Limits
of American Business Self-Regulation, 1895-1932
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