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Healthcare Management: Progress, problems and solutions 
– Yvonne Brunetto, Kate Shacklock, Rod Farr-Wharton and 
Cary L Cooper 
ISBN 978-1-921348-98-3 – September 2012
http://jmo.e-contentmanagement.com/ archives/vol/18/ 
issue/5/marketing/

Educating for Sustainability and CSR: What is the role of 
business schools? – Suzanne Benn and Robin Kramar
140 pages – ISBN: 978-1-921348-76-1 – September 2011
http://jmo.e-contentmanagement.com/ archives/vol/17/ 
issue/5/marketing/

Social Responsiblity, Philanthropy and Entrepreneurship in 
the Sports Industry – Vanessa Ratten and Kathy Babiak
144 pages – ISBN 978-1-921348-23-5 – September 2010
http://jmo.e-contentmanagement.com/ archives/vol/16/ 
issue/4/marketing/

Corporate Governance: Structure, Process, Practice – 
Clive Smallman, Gael McDonald and Jens Mueller
144 pages – ISBN 978-0-9775242-3-5 – May 2010
http://jmo.e-contentmanagement.com/ archives/vol/16/ 
issue/2/marketing/

Profi table Margins: Gender and Diversity Informing 
Management and Organizational Studies – Alison Sheridan, 
Judith Pringle and Glenda Strachan
ii+126 pages – ISBN 978-1-921348-25-9 – November 2009
http://jmo.e-contentmanagement.com/ archives/vol/15/ 
issue/5/marketing/

Family Business: Theory and Practice – Justin B Craig, 
Ken Moores, Carole Howorth and Panikkos Poutziouris 
ii+126 pages – ISBN 978-0-9775742-5-4 – July 2009
http://jmo.e-contentmanagement.com/ archives/vol/15/ 
issue/3/marketing/

Re-conceiving the Artful in Management Development and 
Education – Cheryl Kerr and Lotte Darsø
ii+126 pages – ISBN 978-0-9775742-6-1 – November 2008
http://jmo.e-contentmanagement.com/ archives/vol/14/ 
issue/5/marketing/

Achieving Work-Life Balance – Thomas Kalliath and 
Paula Brough
ii+108 pages – ISBN 978-0-9775242-2-8 – July 2008
http://jmo.e-contentmanagement.com/archives/vol/14/ 
issue/3/marketing/

Services Marketing: Linking the Employee-Customer 
Interface – Sharyn Rundle-Thiele and Rebekah Russell-Bennett
ii+110 pages – ISBN 978-0-9775242-4-2 – May 2008
http://jmo.e-contentmanagement.com/archives/vol/14/ 
issue/2/marketing/

Collaborative and Challenge-led Innovation – Tim Kastelle
ii+126 pages – ISBN 978-1-921314-34-1 – November 2011
http://www.innovation-enterprise.com/ archives/vol/13/ 
issue/3/marketing/

Public Sector Innovation – Jason Potts
ii+126 pages – ISBN 978-1-921314-33-4 – August 2010
http://www.innovation-enterprise.com/ archives/vol/12/ 
issue/2/marketing/

Network Analysis Application in Innovation Studies – 
John Steen and Tim Kastelle
120 pages – ISBN 978-1-921348-32-7 – April 2010
http://www.innovation-enterprise.com/ archives/vol/12/ 
issue/1/marketing/

Innovation Policy in the Creative Industries – Jason Potts
110 pages – ISBN 978-1-921348-31-0 – August 2009
http://www.innovation-enterprise.com/ archives/vol/11/ 
issue/2/marketing/

Innovation and the City – Innovative Cities– Jane Marceau
ii+182 pages – ISBN 978-1-921348-17-4 – December 2008
http://www.innovation-enterprise.com/ archives/vol/10/ 
issue/2-3/marketing/

Food-related Innovation: Technology, Genetics and 
Consumer Impacts – Paul J Moughan, Christine M Bruhn and 
Judith L Mercure
ii+134 pages – ISBN 978-1-921348-21-1 – July 2008
http://www.innovation-enterprise.com/ archives/vol/10/ 
issue/1/marketing/

Nurturing the Knowledge Tree: CSIRO in Australia’s 
Innovation Systems – Jane Marceau
ii+118 pages – ISBN 978-1-921348-09-9 – September 2007
http://www.innovation-enterprise.com/ archives/vol/9/ 
issue/2/marketing/

Innovation in China: Harmonious Transformation? 
– Shulin Gu and Mark Dodgson
vi+218 pages – ISBN 978-0-9757422-4-2 – July 2006
http://www.innovation-enterprise.com/archives/vol/8/ 
issue/1-2/marketing/

Innovation and Economic Development: Lessons from Latin 
America – Gabriela Dutrénit, Mark Dodgson and Jorge Katz
iv+242 pages – ISBN 978-0-9750436-5-3 – August 2005
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25th ANZAM Conference – Christchurch University of Canterbury
We look forward to welcoming you to Christchurch in December to 
join us in celebrating the 25th ANZAM Conference on the beautiful 
parkland campus of the University of Canterbury.

We promise you a warm Kiwi welcome, and a friendly, relaxed event 
in which you can develop and share your research, recharge your 
networks and make new friends and research partners. We can also 
promise you fantastic Kiwi wines and cuisine and some of the world’s 
most spectacular and unspoilt landscapes, should you choose to stay 
on for a few days.

Please join us in the Garden City of Christchurch in December 2011.

Professor Nigel Healey – Associate Professor Kevin Voges
Conference Co-Chairs

PAPERS – Theoretical, empirical, literature reviews, management
education issues and case studies are invited.

WORKSHOPS – Workshops and research symposia are invited. A
300 word abstract outlining the topic is required.

Proceedings are available in CD format:
http://www.anzam.org/conference

Conference Organizers: Arinex Pty Ltd
Tel: + 61 7 3226 2800 Fax: + 61 2 9267 5443
Email: anzamconference@arinex.com.au

ANZAM Tracks:
•  Philosophy and Spirituality in 

Management
• Managing for Uncertainty
• Leadership and Governance
• Critical Management Studies
•  Entrepreneurship, Small 

Business and Family 
Enterprise

•  Gender and Diversity in 
Organisations

•  Human Resource Management 
and Development

• International Management
•  Management Education and 

Development
• Marketing and Communication
• Organisational Behaviour
• Organisational Change
• Public Sector and Non-profi t
• Research Methods
• Strategic Management
•  Sustainability and Social Issues 

in Management
•  Technology, Innovation and 

Supply Chain Management

** COMMENCE OR RENEW YOUR ANZAM MEMBERSHIP NOW **

The Journal of Management & Organization (JMO) is the 
offi cial journal of the Australian and New Zealand Academy of 
Management (ANZAM), which, internationally, has earned respect 
as a scholarly publication. JMO is currently published and marketed 
by eContent Management Pty Ltd. Articles are available online on 
Atypon-link.com both on a subscription and pay-per-view basis. 
JMO is also aggregated in the Business Section of the ProQuest 
Research Library™ in the United States.

ANZAM is the peak professional body for management educators, 
researchers and practitioners in Australia and New Zealand, with 
about 1000 individual members and 50 institutional members 
(representing most Australian and New Zealand universities) as well 
as members from other countries.

ANZAM’s Purpose
ANZAM is a multi-disciplinary academy with the aim of advancing 
scholarship and practice in management education and research. 
Its members represent the full range of management interests 
including: organisational behaviour, small business, marketing, 
entrepreneurship, human resource management, strategic 

management, organisational theory, management information 
systems, business ethics, industrial relations, leadership, 
E-commerce, international management, operations management, 
quality management, critical management, public sector 
management, sustainability, research methods, gender issues in 
management, management in the non-profi t sector, technology 
and innovation management. Members are also drawn from the 
fi elds of economics, fi nance and accounting.

ANZAM’s Intent
1. To further the development of management education and 

associated disciplines in Australia, New Zealand and globally;
2. To encourage scholarship, research and management practice;
3. To share and disseminate management knowledge and practice 

through a variety of mechanisms; and
4. To promote greater collaboration between the Academy’s 

Members and its various stakeholders and alliance partners.
Information about becoming a Professional Member, an Associate 
Member or an Institutional Member of ANZAM is available at:
www.anzam.org

Membership forms are available at: www.anzam.org ANZAM MEMBERSHIP

9TH ANZAM OPERATIONS, SUPPLY CHAIN AND SERVICES MANAGEMENT SYMPOSIUM 2011
THE ROLE OF OPERATIONS MANAGEMENT IN DELIVERING BUSINESS PERFORMANCE

Geelong, Deakin University, 15–17 June 2011 – www.deakin.edu.au/buslaw/gsb/anzam
Most industries are recognising the substantial savings and 
enhanced competitiveness from their ability to coordinate and 
improve operations. Organisations today face various challenges 
because the successful provision of many goods and services 
requires the effective integration of activities within businesses, 
across supply chains and the increasing geographical separation 
with global trade. It is not uncommon to fi nd organisations seeking 
cooperative arrangements and integration efforts as a result of 
fast changing technology, competitive environments, widening of 
sourcing capabilities and corporate strategies.

World-class operations management requires businesses to 
adopt a lean, agile and responsive manner, with a focus on 
innovating continuously. The combination of a strong market 
presence, compelling product offerings and the ability to 
attract, retain and harness the energy of the best and brightest 
employees, will enable companies to sustain profi t margins, 
sales growth and market valuations. The innovative efforts in 
improving products, services, organisational and supply chain 
operations often cannot be achieved in isolation. Various 
authors support initiatives such as customer integration, internal 
integration, materials/ service supplier integration, technology 
and planning integration, measurement integration and 

relationship integration as innovative competencies in today’s 
environment.

The focus of the symposium is on the issues associated with 
managing operations, supply chains and services in the context 
of integration and innovation. Relevant topic areas include: 
Operations management, Supply chain management, Service 
strategy development, Logistics, E-business operations, 
Productivity and process improvement, Project management, 
Value chain management, Quality management (e.g. six sigma, 
TQM, ISO 9000, service quality), Technology management, 
Innovation management, New product development, Production 
and manufacturing management, Operations management, 
Humanitarian logistics 

Proceedings: Lyn Vinton, Department of Management, Monash 
University, Caulfi eld, Victoria Email: Lyn.Vinton@Buseco.monash.
edu.au

Hosted by Griffi th Business School Tourism, Sport and Service 
Innovation Research Centre; jointly organised by Griffi th Business 
School and the Melbourne Operations Management Society (a 
consortium of Melbourne, Monash, Deakin, Victoria, RMIT, La Trobe 
and Swinburne Universities). 
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Conceptual paper: Questioning the epistemic virtue of strategy: The Emperor has no 
Clothes! – Steven French, Alexander Kouzmin and Stephen Kelly
Making sense of innovation: A future perfect approach – Lars Fuglsang and Jan Mattsson
Examining the impact of protean and boundaryless career attitudes upon subjective career 
success – Mihaela Enache, Jose M Sallan, Pep Simo and Vicenc Fernandez
Pioneer orientation and new product performance of the fi rm: Internal contingency 
factors – Maria J Ruiz Ortega and Pedro M García-Villaverde
Literature review: Causes and consequences of downsizing: Towards an integrative 

framework – Franco Gandolfi  and Magnus Hansson

Stability & Change
Prologue: Stability and change – Jennifer Bartlett, Stephane Tywoniak, Peter Cebon, Jaco Lok, 
Craig Pritchard and Tracy Wilcox
Duality theory and the management of the change–stability paradox 
– Fiona Sutherland and Aaron CT Smith 
Dialogue and distributed agency in institutional transmission – 
Andrea Whittle, Olga Suhomlinova and Frank Mueller 

Book Review
Reform as routine: Organizational change and stability in the modern world 
– Nils Brunsson (2009) – Reviewer by Paul Waight

eContent Management Pty Ltd, PO Box 1027, Maleny QLD 4552, Australia
Tel.: +61-7-5435-2900; Fax. +61-7-5435-2911;

subscriptions@e-contentmanagement.com www.e-contentmanagement.com
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CONTESTING COLONIALISM: Indigenous Knowledge and Indigenous Research
N O W  AVA I L A B L E  –  I S S N  1 8 3 8 - 6 2 8 8  –  B O O K  S E R I E S

Indigenous Narratives 
of Success: Building 
Positive and Effective 
Communication in Group 
Conversation 
– Janice A Stewart
ISBN: 978-1-921214-51-6

Please Knock Before 
You Enter: Aboriginal 
Regulation of 
Outsiders and the 
Implications for Researchers 
– Karen L Martin
ISBN: 978-1-921214-37-0

Rethinking Indigenous 
Education: Culturalism, 
Colonialism and the Politics 
of Knowing
– Cathryn McConaghy
ISBN: 978-1-876682-02-6

Aboriginal Knowledge, 
Narratives & Country: 
Marri kunkimba putj putj 
marrideyan
– Payi Linda Ford
ISBN: 978-1-921214-71-4

Arlathirnda Nugrkarnda 
Ityirnda: Being-Knowing-
Doing – De-Colonising 
Indigenous Tertiary 
Education
– Veronica Arbon
ISBN: 978-1-921214-40-0

Patrons & Riders: 
Confl icting Roles and 
Hidden Objectives in an 
Aboriginal Development 
Programme
– Peter Willis
ISBN: 978-1-876682-40-8

The More Things 
Change... The Origins 
and Impact of Australian 
Indigenous Economic 
Exclusion 
– Rae Norris
ISBN: 978-1-921214-79-0

Orphaned by the Colour 
of My Skin: A Stolen 
Generation Story 
– Mary Terszak
ISBN: 978-1-921348-08-2

Indigenous Education 
and the Adventure of 
Insight: Learning and 
Teaching in Indigenous 
Classrooms 
– Neil Harrison
ISBN: 978-1-876682-59-0
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