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The International Association for Chinese Management Research (IACMR),
founded in 2002, is a professional, academic organization to serve scholars, stu-

dents, managers, and consultants who are interested in advancing knowledge

about the management of organizations operating in the Chinese context.

The primary goal of the Association is to promote scholarly studies of the orga-
nization and management of firms by

Providing a forum for the exchange of ideas and experience among
researchers about management research in the Chinese context.

Facilitating international collaboration between management researchers
around the globe.

Promoting the development of management research capabilities IN and ON
China.

Publishing the journal, Management and Organization Review (MOR), dedicated
to the mission of the Association (MOR: http://wwwiacmr.org/MOR .htm).

Regular activities of the IACMR include:

Bi-annual international conference beginning with the Inaugural Conference
in Beijing, PRC, June 17-20, 2004 and the second conference was held in
Nanjing, China on June 15-18, 2006.

Business meeting at the same site as the Academy of Management
meeting.

Special lectures by distinguished professors and business leaders at the busi-
ness meetings.

Research seminars by leading Chinese and international scholars in China.
Research methods workshops for Chinese scholars and doctoral students.
Official journal Management and Organization Review, published by Blackwell.

For detailed information about IACMR activities or membership, visit our website

(wwwiacmrorg or wwwiacmrorgcn) or contact us at email: lacmr@asu.edu

(U.S.A), iacmr@ust.hk (Hong Kong), iacmr@pku.edu.cn (Beijing) or by phone 1-
480-965-4530 (U.S.A.), (852) 2358-6358 (Hong Kong), or 8610-6275-6701

(Beijing).
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¢ No. 2 worldwide in EMBA
ranking - Financial Times 2005

¢ No. 20 worldwide in business
research - Financial Times 2005

¢ No. 25 worldwide in business
research - University of Texas at
Dallas 2005

¢ No. 1 in finance research in
Asia Pacific - Arizona State
University 2005

* No.1 in economics research
in Asia Pacific - Journal of
European Economic Association
2003
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£%% 94tk Peking University, PRC

‘Guanghua School of Management

Shifting you from a knowledge consumer to a knowledge producer

The Internafcipnal Ph.D. Program

€ h. am Guanghua ol of Management,
>eking University, is des tes with outstanding intellectual abilities
and a strong commitment to research. Specifically, the objectives are to:

+ Train academic faculty for leading business schools in China and beyond;

+ Enrich the intellectual environment of Guanghua School of Management;

+ Enhance the quality of scholarly management research in China; and

« Cultivate highly-qualified young scholars in line with mainstream research in the

fields.

Program Features

+ A four-year full-time program in English.

+ Research expertise following international standards and conducted by both
full-time and visiting prefessors with distinguished academic credentials.
Academic and innovative research opportunity throughout the 4-year study.
+ Teaching assistantship for MBA and undergraduate programs available.
Financial aid available to all admitted students.

Study Areas
+ Organizational behavior and human resources management,
+ Marketing,
+ Strategic management.

Entry Eligibility
+ A PRC undergraduate who is qualified for exemption from the general Master
admission examination.
« A PRC graduate with a Bachelor or a Master degree from a recognized
university with excellent academic records,
+ An international applicant with an equivalent Bachelor or a Master degree.
+ Competitive scores in GMAT or GRE, and TOEFL.

Application
W Please visit http://www.gsm.pku.edu.cn/program/iphd for the detailed
information for application.

Guanghua Contacts: Christine You (86-10- 62756701, iphd@gsm.pku.edu.cn)
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GET ORGANIZED

New Books from Blackwell Publishing

Comp?ni o
Organizations

Peiree ae
JOEL A. C. BAUM

The Blackwell Companion

ey to Organizations
W )Irlli‘].rl.llkx. :(l”\’.ln‘l;:ng Edited by .JOEL BAUM

“The book is absolutely outstanding! It is an intellectual tour
de force by a stellar cast of more than 50 superb scholars. It
achieves the impossible - both tremendous breadth and depth

SILVIA GHERARDI on the most important topics in organization theory today. No
serious student of organizations can possibly do without this
sl book.”

Christine Oliver, York University

992 pages / 0-631-21694-4 HB (2002) / 0-631-21695-2 PB (May 2005)

IN
INTERNATIONAL

BUSINESS

Organizational Knowledge
The Texture of Workplace Learning

SILVIA GHERARDI

“This is not only an insightful but also a necessary book. It draws together the
practice-based school of thought within research on organizational and
workplace learning ... will not hesitate to recommend this book to any of my
students - and even my friends!”
Bente Elkjaer, The Danish University of Education

Organization and Strategy
288 pages / 1-405-12559-4 HB / November 2005

4th Edition
Blunders in International Business

DAVID A.RICKS

This new edition has been significantly updated and revised, full of interesting

anecdotes, including dozens of new international business blunders. David Ricks has
uncovered many informative and entertaining blunders that will make this book hard to
put down.

192 pages / 1-405-13492-5 PB / December 2005

For more information about these books, or to order online, please visit our website at:

www.blackwellpublishing.com
’ For regular e-mail updates on new publications in business and management from Blackwell,

visit: www.blackwellpublishing.com/ealerts

Blackwell
Publishing
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Management and Organization Review is published three times a year in March, July and November by
Blackwell Publishing Ltd, 9600 Garsington Road, Oxford OX4 2DQ, UK. (tel +44 1865 776868, fax
+44 1865 714591) and 350 Main Street, Malden, MA 02148, USA (tel: +1 781 388 8200, fax +1 781
388 8210).

Information _for Subscribers:

Management and Organization Review is published in three issues per year. Subscription prices for 2006 are:
Premium Institutional: £274 (Europe), US$460 (The Americas), £274 (Rest of World); Personal: €80
(Europe), US$89 (The Americas), £53 (Rest of World). Customers in the UK should add VAT at 5%;
customers in the EU should also add VAT at 5%, or provide a VAT registration number or evidence of
entitlement to exemption. Customers in Canada should add 7% GST or provide evidence of
entitlement to exception. The Premium institutional price includes online access to the current and all
available previous year electronic issues. For other pricing options or more information about online
access to Blackwell Publishing journals, including access information and terms and conditions, please
visit www.blackwellpublishing.com/journals/mor.

Fournal Customer Services: For ordering information, claims and any enquiry concerning your journal
subscription please contact your nearest office:

UK: Email: customerservices@blackwellpublishing.com; Tel: +44 (0) 1865 778315; Fax: +44 (0) 1865
471775

USA: Email: customerservices@blackwellpublishing.com; Tel: +1 781 388 8206 or 1 800 835 6770 (Toll
free in the USA); Fax: +1 781 388 8232 or Fax: +44 (0) 1865 471775

Asia: Email: customerservices@blackwellpublishing.com; Tel: +65 6511 8000; Fax: +44 (0) 1865 471775

Production Editor: Caroline Clamp (email: caroline.clamp@oxon.blackwellpublishing.com)
Advertising: Andy Patterson (email: andy@patads.co.uk)

Copyright: Journal compilation © 2006 Blackwell Publishing Ltd. All rights reserved. No part of this
publication may be reproduced, stored or transmitted in any form or by any means without the prior
permission in writing from the copyright holder. Authorization to photocopy items for internal and
personal use is granted by the copyright holder for libraries and other users registered with their local
Reproduction Rights Organisation (RRO), e.g. Copyright Clearance Center (CCC), 222 Rosewood
Drive, Danvers, MA 01923, USA (www.copyright.com), provided the appropriate fee is paid directly to
the RRO. This consent does not extend to other kinds of copying such as copying for general
distribution, for advertising and promotional purposes, for creating new collective works or for resale.
Special requests should be addressed to Blackwell Publishing at:
journalsrights@oxon.blackwellpublishing.com.

Disclaimer. The Publisher and Editors cannot be held responsible for errors or any consequences arising
from the use of information contained in this journal; the views and opinions expressed do not
necessarily reflect those of the Publisher and Editors, neither does the publication of advertisements
constitute any endorsement by the Publisher and Editors of the products advertised.

Paper: Blackwell Publishing’s policy is to use permanent paper from mills that operate a sustainable
forestry policy, and which has been manufactured from pulp that is processed using acid-free and
elementary chlorine-free practices. Furthermore, Blackwell Publishing ensures that the text paper and
cover board used in all our journals has met acceptable environmental accreditation standards.

This journal is available online at Blackwell Synergy. Visit www.blackwell-synergy.com to search the
articles and register for table of contents e-mail alerts. For submission instructions, subscription and all

other information, visit www.blackwellpublishing.com/journals/mor.

ISSN: 1740-8776 (print) ISSN: 1740-8784 (online)
Printed in Singapore by Fabulous Printers Pte Ltd.
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