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Private law is the charter of a free society 
and business organizations arc the key to 
their development: companies and groups 
of companies play a decisive role in the 
conduct of business in the modern, 
industrial and post-industrial European 
society. It is therefore their ability to 
organize according to their business needs, 
irrespective of national borders, that will 
ensure the economic success of the 
internal market. The establishment of the 
European Union presupposes the freedom 
of companies to "enter" and "exit" 
Member States' markets, engage in 
business activities and offer the whole 
range of goods and services. For businesses 
originating both within and outside 
(especially in those countries about to 

join) the EU, this subject is of the utmost 

importance, meritorious of a dedicated, 
regularly published journal that serves as 
a platform for the necessary scholarly 
debate. 

European Business Organization Law Review 
publishes articles, case-notes and book 
reviews, written by experts in the field 
critically analyzing national company 
laws, European Communi ty company law 
and related legal topics. 
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GURUS? 

r 

STAFFAN • 

Management Gurus and 
Management Fashions 
Brad Jackson, 
University of Victoria, New Zealand 

'A fine example of striving to achieve 
a more fundamental understanding of 
consultants and clients/ - Chris Argyris, 
Harvard University, USA 

'A fascinating in-depth analysis of the 
ways in which leading management 
gurus talk the talk that moves others 
to walk that talk.' - KarlWeick, 
University of Michigan, USA 

'Indispensable reading for all students 
of management ... practitioners who 
sometimes ask themselves why gurus 
never live up to their promises, and 
why management fashions are so 
short-lived, will also gain a lot of 
insight.' - Professor Alfred Kieser, 
University of Mannheim, Germany 

'A stunning book ... a page turner ... 
enlightening.' - Ernest Bormann 

A lively examination of popular 
management thinkers, or gurus, and the 
performance improvement programs and 
management fashions that they frequently 
advocate. 

March 2001: 234x156: 224pp 
Hb: 0-415-24945-7: £55.00 
Pb: 0-415-24946-5: £18.99 

Thinking About Management 

A Reflective Practice Approach 

Edited by David Golding 
and David Currie, both at 
University of Hull, UK 

This book is an invitation to engage in an 
exploration of some of the more puzzling 
aspects of the processes which have come to 
be called 'management'. Emphasis is on the 
development of improved critical abilities in 
management practice. 

Routledge 

December 1999: 246x189:168pp 
Hb: 0-415-20275-2: £65.00 
Pb: 0-415-20276-0: £20.99 

Management 
Fads and Buzzwords 

Critical-Practical Perspectives 

David Collins, University of Essex, UK 

'Pertinent and timely, clearly and 
fluidly writ ten.1 - Monica Lee, 
Human Resource Development International 

Designed to allow readers to locate, 
understand and critique management 
fashion, topics covered include: 

guru industry 
excellence 
empowerment 
globalization. 

Routledge 

August 2000:234x156:432pp 
Hb: 0-415-20639-1: £60.00 
Pb: 0-415-20640-5: £20.99 

Popular Management Books 

H o w They Are Made and 
W h a t They Mean For Organisations 

Staffan Furusten 

The growing interest in management 
knowledge has generated an enormous 
literature and brought great success for a 
number of management gurus. This book is 
a timely and radical critique of the quick-fix 
solutions offered by management books. 

Routledge 

1999: 208pp: illus. 1 line drawing and 7 tables 
Hb: 0-415-21218-9: £60.00 
Pb: 0-415-21219-7: £18.99 

To order by credit card call: 
+ 44 (0)8700 768853 UK 
+ 1 800 634 7064 USA 

For more information or a FREE Business 
and Management catalogue please call: 
+ 44 (0)20 7842 2271 or 
e-mail: info.business@routledge.co.uk 

Visit the Business and Management Arena at: 
www.business.managementarena.com 
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Online Access 
This journal is available online in 2001 

Institutional subscribers to the print version of this volume can 
enjoy online access to the same volume (and in some cases to the 
electronic archive) free of charge. Journals are currently available in 
a choice of PDF or RealPage formats through a simple-to-use web 
interface provided by CatchWord. 

KEY BENEFITS 

• Fully searchable database 
• Active reference linking 
• Easy access to full text 
• Multi-format delivery options 
• IP access control 
• Cross journal searching 
• Contents alerting service 

Please connect to www.tandf.co.uk/online.html for further 
information and follow the steps set out on the 'Getting Started' 
page at the CatchWord web site: 
www.catchword.co.uk to enable access. 

SEND AN E-MAIL TO: 

CatchWord Helpdesk - support@catchword.co.uk 
Online Customer Services Department - online@tandf.co.uk 

Please contact Customer Services at either: 

Taylor & Francis Ltd, Rankine Road, Basingstoke, Hants RG24 8PR, UK 
Tel: +44 (0)1256 813002 Fax: +44 (0)1256 330245 E-mail: enquiry@tandf.co.uk www: http://www.tandf.co.uk 

Taylor & Francis Inc, 325 Chestnut Street, 8th Floor, Philadelphia, PA 19106, USA 
Fax: +1 215 625 2940 E-mail: info@taylorandfrancis.com www: http://www.taylorandfrancis.com 
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Register to 
Receive Contents 
Pages by Email 

Scholarly Articles 
Research Alerting 

SARA is a free email alerting service that enables quick access to 
journal articles online and provides notification of any journal's 
contents prior to publication. 

SARA delivers tables of contents for any Carfax, Spon Press, 
Martin Dunitz, Psychology Press, Routledge or Taylor & Francis 
journal in advance of publication. 

Each alert enables seamless access to the online version where 
available. 

• Free service 
• Over 540 journals covered 
• Pre-publication announcements 
• Links to the online version of the journal 
• Convenient and easy to use 

For further information and to sign up, please visit: 
http://www.tandf.co.uk/sara 

Please contact Customer Services at either: 

Taylor & Francis Ltd, Rankine Road, Basingstoke, Hants RG24 8PR, UK 
Tel: +44 (0)1256 813002 Fax: +44 (0)1256 330245 E-mail: enquiry@tandf.co.uk www: http://www.tandf.co.uk 

Taylor & Francis Inc, 325 Chestnut Street, 8th Floor, Philadelphia, PA 19106, USA 
Fax: +1 215 625 2940 E-mail: info@taylorandfrancis.com www: http://www.taylorandfrancis.com 
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Total Quality Management 
EDITOR 
Professor Gopal K. Kanji 
Sheffield Hallam University; UK 

Supported by an International Editorial Board 

Total Quality Management is an international journal which sets out to stimulate thought 
and research in all aspects of total quality management and to provide a natural forum for 
discussion and dissemination of research results. The journal is designed to encourage 
interest in all matters relating to total quality management and is intended to appeal to both 
the academic and professional community working in this area. 

Total quality management is the culture of an organization committed to customer 
satisfaction through continuous improvement. This culture varies both from one country to 
another and between different industries, but has certain essential principles which can be 
implemented to secure greater market share, increased profits and reduced costs. 

The journal provides up-to-date research, consultancy work and case studies right across 
the broad field of quality culture, quality strategy, quality systems, tools and techniques of 
total quality management and its implementation in both the manufacturing and service 
sectors. 

This journal is also available online. 
Please connect to http://www.tandf.co.uk/online.html for further information. 

SUBSCRIPTION RATES 

2001 - Volume 12 (8 issues) 
Q ^ f ^ k O Print ISSN 0954-4127 

Online ISSN 1360-0613 
Institutional rate: US$859; £499 (includes free online access) 
Personal rate: US$292; £ 177 (print only) 

ORDER FORM ctqm 

PLEASE COMPLETE IN BLOCK CAPITALS AND RETURN TO THE ADDRESS BELOW 

Please invoice me at the • institutional rate • personal rate 

• Please send me a sample copy 

Name 

Address 

E-mail 

Please contact Customer Services at either: 

Taylor & Francis Ltd, Rankine Road, Basingstoke, Hants RG24 8PR, UK 
Tel: +44 (0)1256 813002 Fax: +44 (0)1256 330245 E-mail: enquiry@tandf.co.uk www: http://www.tandf.co.uk 

Taylor & Francis Inc, 325 Chestnut Street, 8th Floor, Philadelphia, PA 19106, USA 
Fax: +1 215 625 2940 E-mail: info@taylorandfrancis.com www: http://www.taylorandfrancis.com 
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Journal of Applied Statistics 
EDITOR 

Gopal K. Kanji, Sheffield Hallam University, UK 

Supported by an International Editorial Board 

Journal of Applied Statistics provides a forum for communication between both applied 
statisticians and users of applied statistical techniques across a wide range of disciplines. 
These areas include business, computing, economics, ecology, education, management, 
medicine, operational research and sociology, but papers from other areas are also 
considered. The editorial policy is to publish rigorous but clear and accessible papers on 
applied techniques. Purely theoretical papers are avoided but those on theoretical 
developments which clearly demonstrate significant applied potential are welcomed. Each 
journal issue aims for a balance of methodological innovation, thorough evaluation of 
existing techniques, case studies, speculative articles, book reviews and letters. 

This journal is also available online. 
Please connect to http://www.tandf.co.uk/online.html for further information. 

SUBSCRIPTION RATES 
2001 - Volume 28 (8 issues) 
Print ISSN 0266-4763 
Online ISSN 1360-0532 
Institutional rate: US$ 1075; £652 (includes free online access) 
Personal rate: US$290; £ 177 (print only) 

O R D E R F O R M cjas 

PLEASE COMPLETE IN BLOCK CAPITALS AND RETURN TO THE ADDRESS BELOW 

Please invoice me at the • institutional rate • personal rate 

• Please send me a sample copy 
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Address 

E-mail 

Please contact Customer Services at either: 
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INFORMATION FOR CONTRIBUTORS 

Business and Politics welcomes original articles, cases, and commentaries that are not being considered by 
another journal for publication. Articles will be evaluated by the Editors to establish whether they fit with the 
journal's objectives and will then be reviewed by anonymous referees. Authors can expect to be informed of the 
Editors' decision within three months of submission. Manuscripts should be submitted to any of the three regional 
offices listed below. 

Americas Submission Address 
Professor Emerson Tiller 
Editor, Business and Politics 
Graduate School of Business 
CBA 5.202 
University of Texas 
Austin, Texas 78712, USA 
Tel:+1 512 471 5258 
Fax:+1 512 471 0587 
E-mail: tiller@mail.utexas.edu 

Europe and Africa Submission Address 
Professor Cedric Dupont 
Associate Editor, Business and Politics 
Graduate Institute of International Studies 
1 la, Avenue de la Paix 
1202 Geneva, Switzerland 
Tel: +41 22 734 8950 
Fax: +41 22 733 3049 
E-mail: dupont@hei.unige.ch 

Asia and the Pacific Submission Address 
Professor John Ravenhill 
Associate Editor, Business and Politics 
Department of Politics 
University of Edinburgh 
31 Buccleuch Place 
Edinburgh EH8 9JT, UK 
Tel. (Direct) +44 (0) 131 650-4266 
Fax +44 (0) 131 650-6546 
E-mail: j. ravenhill@ed.ac.uk 

Further enquiries or correspondence may 
be directed to: 
Professor Vinod K. Aggarwal 
Editor-in-Chief, Business and Politics 
802 Barrows Hall #1970 
University of California 
Berkeley, California 94720-1970, USA 
Tel:+1 510 643 1732 
Fax:+1 510 643 1746 
E-mail: bap @ socrates .berkeley. edu 

Submissions: All papers should be submitted in triplicate. An abstract should be included on a separate page. We 
encourage authors to also send a copy of their manuscript in electronic form, either by e-mail or on a 3.5 inch 
floppy disk. Where possible, the file should be saved in the 'Word for Windows' format. 

Presentation: Manuscripts should be double spaced throughout and single-sided. Please allow for generous 
margins and number all pages consecutively. The author should retain a copy, as submitted manuscripts cannot be 
returned. All papers should include a word count. Full names of the author(s) should be given, an address for 
correspondence, and where possible a contact telephone number, facsimile number, and e-mail address. Current 
and recent academic and professional affiliations should be supplied, together with a list of major publications 
(with dates and name of publisher) and forthcoming books. 

Style: Please refer to the Business and Politics style guide, which can be found under "Instructions for authors" 
on the Business and Politics website (http://www.tandf.co.uk/journals/carfax/13695258.html), for information 
regarding footnotes, references, and other matters of stule. For questions not answered in the stule guide, please 
refer to The Chicago Manual of Style, 14^ ed, or contact the BAP editorial office. 

Tables and figures: should be prepared on separate sheets using originals where possible; they should not be 
included within the text. The author(s) should indicate clearly in the margin of the paper where tables and figures 
are to be inserted. Each table and figure should be numbered consecutively in Arabic numerals with an 
appropriate caption (e.g. Table 1, Table 2; Figure 1, Figure 2, and so on). Permission to reproduce copyright 
material must be obtained by the author(s) prior to submission and any acknowledgements should be included 
either in the text or the caption as appropriate. A camera ready copy of any tables and figures should be submitted 
in addition to those attached to the manuscripts. 

Proofs: Authors are expected to correct and return proofs of accepted articles within 48 hours of receipt. 

Offprints: Authors are entitled to 50 free offprints of their article and a copy of the issue in which their article 
appears. Offprints may take 3-4 weeks to deliver after publication. 

Copyright: It is a condition of publication that authors vest copyright in their articles, including abstracts, in 
Taylor & Francis Ltd. This enables us to ensure full copyright protection and to disseminate the article, and the 
journal, to the widest possible readership in print and electronic formats as appropriate. Authors may, of course, 
use the article elsewhere after publication providing that prior permission is obtained from Taylor & Francis Ltd. 
Authors are themselves responsible for obtaining permission to reproduce copyright material from other sources. 

Typeset by Infotype Ltd, Oxfordshire 
Printed and Bound in Great Britain by bezier, Poole 
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