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Following the final round of peer review, the authors decided to make a change to the title of this
article in response to one of the reviewer’s comments.

The title on submission was: ‘Trips to Food Services, Food Retailers, and Its Effect on the
Healthfulness of Food Purchases’. This was changed to: “Trips to Food Services, Food
Retailers, and their Relationship with the Healthfulness of Food Purchases’.

Unfortunately, the title change was not implemented in all relevant files and systems. This led to
the incorrect title being used on publication.

The title has now been changed in PDF and HTML versions of the article. We publish this cor-
rection notice for transparency of the scholarly record. The citation details have also been changed
accordingly, from the incorrect:

Yenerall, J., You, W., & Hill, J. (2022). Trips to Food Services, Food Retailers, and Its Effect on the
Healthfulness of Food Purchases. Journal of Agricultural and Applied Economics, 1-23.
doi:10.1017/aae.2022.27

To the corrected:

Yenerall, J., You, W., & Hill, J. (2022). Trips to Food Services, Food Retailers, and their
Relationship with the Healthfulness of Food Purchases. Journal of Agricultural and Applied
Economics, 1-23. d0i:10.1017/aae.2022.27

In addition to the correction to the title, we note that SM is not an abbreviation for super-
markets in general, but the abbreviation for the supermarket cluster. The abbreviation SM

© The Author(s), 2022. Published by Cambridge University Press on behalf of the Southern Agricultural Economics Association. This is an
Open Access article, distributed under the terms of the Creative Commons Attribution licence (https://creativecommons.org/licenses/by/4.0/),
which permits unrestricted re-use, distribution, and reproduction in any medium, provided the original work is properly cited.

https://doi.org/10.1017/aae.2022.39 Published online by Cambridge University Press


https://doi.org/10.1017/aae.2022.27
https://creativecommons.org/licenses/by/4.0/
https://doi.org/10.1017/aae.2022.39
https://doi.org/10.1017/aae.2022.39

816 Corrigendum

should not have appeared before page 7, where it is defined in the manuscript. This has now
been corrected.
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