Terms and conditions
The following Terms and Conditions apply to the Cambridge University Press
(“Cambridge”),
[Earth Day] Prize Draw – April 2017, which runs on Monday 17th April, Tuesday 18th April,
Wednesday 19th April, Thursday 20th April and Friday 21st April (“Prize Draw Days”) only.
By taking part in this competition you, the Entrant, agree to the Terms and Conditions below.
1. Eligibility
1.1 All ‘Earth Day’ retweets and sign ups to Cambridge alerts and Journal Content Alerts on
the Prize Draw Days and will be entered into a prize draw to win an Ebook from our Top 10
Editors ‘Earth Day’ picks.
1.2 To enter the prize draw, Entrants must retweet and sign up to receive Books and/or
Journal Content Alerts Cambridge on the Prize Draw Days between the hours of [00.01 and
23.59 GMT] on each Prize Draw Days. Re-tweets sent later than the given entry deadline will
not be counted.
1.3 There will be one winner from each day so 5 winners in total. The winners shall be
announced on Tuesday 2nd May 2017 and in accordance with clause 2.6 below.
1.4 Entries are limited to one per person. No purchase necessary to enter the prize draw.
1.5 This prize draw is open to followers of any CUP Twitter account from around the world.

2. Prize Draw General Terms
2.1 This prize draw is run by The Chancellor, Masters, and Scholars of the University of
Cambridge, acting through its department Cambridge University Printing House, Shaftesbury
Road, Cambridge, CB2 8BS, UK (‘Cambridge’).
2.2 The prize draw is for one eBook from the list of Cambridge Editor’s ‘Earth Day’ top
picks. There shall be no cash substitute or alternative prize offered and is subject to
availability.
2.3 Entry into this prize draw constitutes acceptance of these Terms and Conditions
2.4 The prize is non-transferable.
2.5 The winner will be drawn at random from all entries received on each Prize Draw Days .
2.6 The winners will be contacted via email within 14 days of the closing date of the prize
draw. Should Cambridge be unable to contact the winner or should the winner be unable to
accept the prize, Cambridge reserves the right to award the prize to an alternative winner,
drawn in accordance with these terms and conditions.
.
2.5 Cambridge accepts no liability towards the prizes. They are supplied “as is” with no
express guarantee as to their suitability. Any faults or queries with the prizes should be
directed to the manufacturer.
3. General
3.1 Cambridge will not sell your personal information to others or release it to others without
your prior consent, and will only use your personal data as outlined in our privacy policy
(see: http://www.cambridge.org/policy/privacy/).
3.2 By entering this prize draw the Entrant permits Cambridge to transfer their personal
details to other Cambridge branches throughout the world, namely Europe, the Americas,
Australia and Asia.

3.3 Cambridge reserves the right to amend these Terms and Conditions at any time. Any
revised version will be effective immediately that it is displayed on this website.
3.4 In the event that these Terms and Conditions are translated into any language other than
English, the terms of the English Language version shall prevail in the event of any conflict.
3.5 Employees of Cambridge University Press and associated companies will not be eligible
to participate.
3.6 These entry rules form part of the terms and conditions and it is a condition of entry that
the rules are accepted as final.
37. These Terms and Conditions are governed by and construed in accordance with English
laws. Any dispute arising out of the prize draw shall be subject to the jurisdiction of the
English courts.
3.8 The name and country of the winner will be available by sending an email to the
Academic Marketing Services team at mlist@cambridge.org or by sending a stamped
addressed envelope to Academic Marketing Services, Cambridge University Press,
University Printing House, Shaftesbury Road, Cambridge, CB2 8BS, England.
3.9 In the event of any comments or questions concerning these Terms and Conditions, please
contact us through the methods listed in 3.9.
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