
Readership

• Members of the Royal
Institute of Philosophy
• Teachers and students
of philosophy
• General readers with
an interest in philosophy

Philosophy

Volume 93 in 2018:
January, April, July and
October, plus two
supplements.

Publication Frequency

Bundle Deal
Reach a wider audience with our bundle packages. Print and online combinations are available, as well as
packages including titles in similar subject areas.  
Please inquire at the contact information listed below.

Professor Anthony O'Hear
Director, Royal Institute of Philosophy

Background PHI

Philosophy is the journal of the Royal Institute of Philosophy, which was founded in 1925 to build 
bridges between specialist philosophers and a wider educated public. The journal continues to fulfil a 
dual role: it is one of the leading academic journals of philosophy, but it also serves the philosophical 
interests of specialists in other fields (law, language, literature and the arts, medicine, politics, 
religion, science, education, psychology, history) and those of the general reader. Contributors are 
required to avoid needless technicality of language and presentation. Each issue contains an editorial 
on a topic of philosophical or public interest, and a ‘New Books’ section. The institutional subscription 
includes two supplements. Recent contributors have included Michael Dummett, Noam Chomsky, 
Jurgen Habermas, David Wiggins and Mary Warnock.

Advertising Rates 2018

Full Page B&W, non-bleed:

Half Page Horizontal B&W, non-bleed:

Half Page Vertical B&W, non-bleed:

Advertising Type
4.5 x  7.5in

4.5 x 3.75in

2.25 x 7.5in

Size/dimensions (w x h)
1000

750

750

$

$

$

Cost

2018 Advertising
Rate Card

Cambridge Core

Contact
Advertising Sales Team 
Cambridge University Press 
One Liberty Plaza, 20th Floor  
New York, NY 10006 USA
E-mail: advertising@cambridge.org

• 10% series discount for 3 or more bookings
• 15% discount for Agencies

Recommended submission format (print ads): High-res print quality PDFs with embedded fonts, plus 
supporting files and fonts.   
All print advertisements are required 8 weeks before the 1st of the publication month.
For inserts please inquire.

Online Advertising on Cambridge Core: cambridge.org/PHI
Please inquire about rates and bundle packages.  
Average monthly views (1,039) and unique visitors (634) to the PHI Homepage during 2017 
Average monthly views (13,391) and unique visitors (8,140) to the PHI during 2017

$ 100 per month

Recommended submission format (online ads): Files should be supplied as email attachments in GIF 
or JPG; must be in RGB; file sized at 300 w x 250 h pixels and must not exceed 50k. Please include 
url along with the file.
All online advertisements are required 10 days before the 1st of the run month.

DiscountTerms and Conditions

• Cambridge University
Press reserves the right to
refuse or withdraw any
advertisement submitted
for publication.
• All advertisements are
subject to editorial
approval.
• Payment for all
advertising must  be made
within 30 days of date of
invoice.

https://www.cambridge.org/core/journals/philosophy
mailto: advertising@cambridge.org



