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BACKGROUND

The Canadian Journal of Neurological Sciences
(CJNS) is the official publication of the member
societies of the Canadian Neurological Sciences
Federation (CNSF) — Canadian Neurological
Society (CNS), Canadian Neurosurgical Society
(CNSS), Canadian Society of Clinical
Neurophysiologists (CSCN), Canadian
Association of Child Neurology (CACN),
Canadian Society of Neuroradiology (CSNR),
and the Canadian Stroke Consortium (CSC).

The CJNS is a widely circulated, internationally
recognized medical journal that publishes peer-

reviewed articles in neurology and neurosciences.

The CINS is published in January, March, May,
July, September, and November in an online
format.

The first Canadian Journal of Neurological
Sciences (the CINS) was published in 1974 in
Winnipeg. In 1981, the CINS became the official
publication of the member societies of the CNSF.

THE CJNS TODAY

Today, the CINS continues to encourage the publication of
papers from all branches of the neurosciences. Journal policy is
based on the firm belief that specialists working on the nervous
system share many common interests and have important ideas
to communicate to each other.

The CINS publishes original work in both the clinical and basic
neurosciences. The circulation is currently 9,420 and consists of
society members, non-members and institutions in Canada, the
United States and abroad.

ONLINE ADVERTISING

Our partnership with Cambridge University Press has already
provided unprecedented access to the Canadian Journal of
Neurological Sciences (CJNS). Now, with their proprietary
online platform, Cambridge Core, relevant books and journals
content are brought together on one site, offering visitors
myriad opportunities to view your banner advertisement. Its
responsive design automatically configures to handheld
devices, making sure your message remains unchanged.
Cambridge Core visitors include researchers at medical
institutions via Cambridge’s robust consortia program. Online
advertising expands the reach of your message and is cost
effective.

For more information about the CINS' digital
advertising opportunities, please contact:

Michael J. Mrvica, Account Manager
mjmrvica@mrvica.com
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PAYMENT TERMS ONLINE AD REQUIREMENTS
All payments are to be made payable to M. J. Mrvica CJNS homepage on Cambridge Core: cambridge.org/CJN
Associates, Inc., in U.S. funds drawn on either U.S. or Canadian e Online banner ad files should be sized at 300 x 250 pixels (w x h)
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All advertising contracts, orders, and artwork should be sent to:

GENERAL POLICY M.J. Mrvica Associates, Inc.

All advertising is subject to approval. The publisher reserves 2 West Taunton Avenue

the right to reject any advertising, which is not in keeping with Berlin, NJ 08009 USA

the publications’ standards. Tel: 856.768.9360 Fax: 856.753.0064

Advertisers and advertising agencies assume liability for all Michael J. Mrvica, Account Manager at mjmrvica@mrvica.com
content (including text, representations, illustrations, sketches, Commercial Reprint / Eprint requests should be sent to: Cambridge
maps, tables, trademarks or other copyrighted matter) of University Press & Assessment

advertisements published, and also assume responsibility for Email: USReprints@cambridge.org

any claims arising therefrom made against the publishers.
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The publishers’ liability for any error will not exceed the
charge for the advertisement in question.






