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SLAVIC REVIEW

ISSN: 0037-6779 (Print), 2325-7784 (Online)
Editors: Eugene M. Avrutin, University of lllinois, USA

Published on behalf of the Association for Slavic, East European, and Eurasian Studies (ASEEES,
formerly AAASS).

Print: Volume 84

B&W Ad Rates:

Full page, non-bleed: $450 | Size: 4.5 in width x 7.5 in height

Horizontal, non-bleed half page: $350 | Size: 4.5 in width x 3.5 in height
Cover 4 (OBC), non-bleed full page: $785 | Size: 4.5 in width x 7.5 in height

Color Ad Rates:
Full page color: $1,125 | Size: 4.5 in width x 7.5 in height
Half page color: $875 | Size: 4.5 in width x 3.5 in height

Discounts

» 15% agency discount

- 10% frequency discount (3+ insertions per volume)

Requirements: Ads should be provided as a high-resolution print quality PDFs with embedded
fonts, plus supporting files and fonts.

Online: SLR homepage on Core: cambridge.org/SLR

Leaderboard banner: $625 per month / $1,685 per quarter | Size: up to 2000 pixels x 440 pixels (subject
to approval and availability)
Sidebar banner: $250 per month / $675 per quarter | Size: 300 pixels x 250 pixels

Requirements: Files should be submitted as email attachments in GIF or JPG; must be in RGB; Please
include URL along with file. Multiframe ads and geotargeting options are available.
Deadline: 10 days prior to run month.


http://www.cambridge.org/SLR
http://www.cambridge.org/SLR

Bundle Deal

Reach a wider audience with our bundle packages. Print and online combinations are available, as well
as packages including titles in similar subject areas. Please inquire at the contact information listed
below.

Booking and Inquiries

If you're interested in advertising in the Slavic Review, please contact advertising@cambridge.org.

Terms and Conditions

GENERAL POLICY: All advertising is subject to editorial approval. Cambridge University Press reserves
the right to reject any advertising for not keeping with the publications’ standards. Advertisers and
advertising agencies assume liability for all content (including text, representations, illustrations,
sketches, maps, tables, trademarks or other copyrighted matter) of advertisements published, and also
assume responsibility for any claims arising therefrom made against Cambridge University Press.
Cambridge University Press’ liability for any error will not exceed the charge for the advertisement in
question.

PAYMENT TERMS: All payments are to be made payable to Cambridge University Press within 30 days
of the invoice date. Cambridge University Press reserves the right to hold the advertiser and/or its
agency jointly liable for payment due and payable to the Cambridge University Press.
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