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  Abstract
  Understanding the dynamics of vote-buying is essential for improving accountability in elections in developing democracies. While list experiments are useful for attenuating social desirability bias associated with measuring vote-buying, they are not conducive to multivariate analyses, and the question of what types of individuals are targeted is left inadequately explored. We overcome this limitation by combining a population-based list experiment with an estimator (LISTIT) that allows for multivariate analyses in an efficient manner. Our analysis suggests that in the 2011 parliamentary elections in Turkey over one-third of the electorate was targeted for vote-buying, which is more than double the proportion willing to admit when asked directly. Additionally, we find that strong partisans of the ruling Justice and Development Party (Adalet ve Kalkınma Partisi), less-educated individuals, and urban residents are significantly more likely to be targeted for vote-buying. We present compelling evidence for the hypotheses that parties target their core supporters and socio-economically vulnerable individuals. The strength of our evidence derives from the use of original data on vote-buying that has been collected in an unobtrusive manner and analyzed at the level of individuals.


 


   
  Keywords
 vote buyinglist experimentLISTITTurkey
 

  
	
Type

	Research Article


 	
Information

	European Political Science Review
  
,
Volume 7
  
,
Issue 4
  , November 2015  , pp. 547 - 566 
 DOI: https://doi.org/10.1017/S1755773914000320
 [Opens in a new window]
 
  


   	
Copyright

	
© European Consortium for Political Research 2014 




 Access options
 Get access to the full version of this content by using one of the access options below. (Log in options will check for institutional or personal access. Content may require purchase if you do not have access.)  


    
 References
  
 

 Aytaç, S.E. (2014), ‘Distributive politics in a multiparty system: the conditional cash transfer program in Turkey’, Comparative Political Studies 47(9): 1211–1237.Google Scholar


 
 

 Blair, G. and Imai, K. (2012), ‘Statistical analysis of list experiments’, Political Analysis 20(1): 47–77.Google Scholar


 
 

 Bradburn, N.M., Sudman, S., Blair, E. and Stocking, C. (1978), ‘Question threat and response bias’, Public Opinion Quarterly 42(2): 221–234.Google Scholar


 
 

 Brusco, V., Nazareno, M. and Stokes, S.C. (2004), ‘Vote-buying in Argentina’, Latin American Research Review 39(2): 66–88.Google Scholar


 
 

 Çarkoğlu, A. (2011), ‘Turkey’s 2011 general elections: toward a dominant party system?’, Insight Turkey 13(3): 43–62.Google Scholar


 
 

 Çarkoğlu, A. (2012a), ‘Voting behavior’, in M. Heper and S. Sayarı (eds), The Routledge Handbook of Modern Turkey, London: Routledge, pp. 160–170.Google Scholar


 
 

 Çarkoğlu, A. (2012b), ‘Economic evaluations vs. ideology: diagnosing the sources of electoral change in Turkey, 2002–2011’, Electoral Studies 31: 513–521.Google Scholar


 
 

 Corstange, D. (2009), ‘Sensitive questions, truthful answers? Modeling the list experiment with LISTIT’, Political Analysis 17(1): 45–63.Google Scholar


 
 

 Corstange, D. (2012), ‘Vote trafficking in Lebanon’, International Journal of Middle East Studies 44(3): 483–505.Google Scholar


 
 

 Cox, G.W. (2009), ‘Swing voters, core voters, and distributive politics’, in I. Shapiro, S.C. Stokes, E.J. Wood and A.S. Kirshner (eds), Political Representation, New York: Cambridge University Press, pp. 342–357.Google Scholar


 
 

 Cox, G.W. and McCubbins, M.D. (1986), ‘Electoral politics as a redistributive game’, Journal of Politics 48(2): 370–389.CrossRefGoogle Scholar


 
 

 Dahl, R. (1987), Democracy and its Critics, New Haven: Yale University Press.Google Scholar


 
 

 Desposato, S.W. (2007), ‘How does vote-buying shape the legislative arena?’ in F.C. Shaffer (ed.), Elections for Sale: The Causes and Consequences of Vote-Buying, Boulder, CO: Lynne Rienner Publishers, pp. 101–122.Google Scholar


 
 

 Diaz-Cayeros, A., Estevez, F. and Magaloni, B. (2012), Strategies of vote-buying: democracy, clientelism, and poverty relief in Mexico. Unpublished manuscript, Stanford University.Google Scholar


 
 

 Dixit, A. and Londregan, J. (1996), ‘The determinants of success of special interests in redistributive politics’, Journal of Politics 58(4): 1132–1155.Google Scholar


 
 

 Gallego, J. and Wantchekon, L. (2012), ‘Experiments on clientelism and vote-buying’, in D. Serra and L. Wantchekon (eds), New Advances in Experimental Research on Corruption, Bingley: Emerald Group Publishing, pp. 177–212.Google Scholar


 
 

 Gonzalez-Ocantos, E., de Jonge, C.K., Meléndez, C., Osorio, J. and Nickerson, D.W. (2012), ‘Vote-buying and social desirability bias: experimental evidence from Nicaragua’, American Journal of Political Science 56(1): 202–217.CrossRefGoogle Scholar


 
 

 Gümüşçü, Ş. (2013), ‘The emerging predominant party system in Turkey’, Government and Opposition 48(2): 223–244.Google Scholar


 
 

 Güneş-Ayata, A. (1994), ‘Roots and trends of clientelism in Turkey’, in L. Roniger and A. Güneş-Ayata (eds), Democracy, Clientelism, and Civil Society, Boulder: Lynne Rienner Publishers, pp. 49–63.Google Scholar


 
 

 Gürkan, A.A. and Kasnakoğlu, H. (1991), ‘The political economics of agricultural price support in Turkey: an empirical assessment’, Public Choice 70: 277–298.Google Scholar


 
 

 Hasen, R.L. (2000), ‘Vote buying’, California Law Review 88(5): 1323–1371.Google Scholar


 
 

 Heper, M. and Keyman, E.F. (1998), ‘Double-faced state: political patronage and the consolidation of democracy in Turkey’, Middle Eastern Studies 34(4): 259–277.Google Scholar


 
 

 Holbrook, A.L. and Krosnick, J.A. (2010), ‘Social desirability bias in voter turnout reports: tests using the item count technique’, Public Opinion Quarterly 74(1): 37–67.Google Scholar


 
 

 Kalaycıoğlu, E. (2008), ‘Attitudinal orientation to party organizations in Turkey in the 2000s’, Turkish Studies 9(2): 297–316.Google Scholar


 
 

 Kemahlıoğlu, Ö. (2012), Agents or Bosses? Patronage and Intra-Party Politics in Argentina and Turkey, Colchester, UK: ECPR Press.Google Scholar


 
 

 Kitschelt, H. (2000), ‘Linkages between citizens and politicians in democratic polities’, Comparative Political Studies 33(6–7): 845–879.Google Scholar


 
 

 Kuklinski, J.H., Cobb, M.D. and Gilens, M. (1997), ‘Racial attitudes and the “New South”’, Journal of Politics 59(2): 323–349.Google Scholar


 
 

 Lindbeck, A. and Weibull, J.W. (1987), ‘Balanced budget redistribution as the outcome of political competition’, Public Choice 52(3): 273–297.Google Scholar


 
 

 Müftüler-Baç, M. and Keyman, E.F. (2012), ‘Turkey under the AKP: the era of dominant-party politics’, Journal of Democracy 23(1): 85–99.CrossRefGoogle Scholar


 
 

 Nichter, S. (2008), ‘Vote buying or turnout buying? Machine politics and the secret ballot’, American Political Science Review 102(1): 19–31.Google Scholar


 
 

 Öniş, Z. (2009), ‘Conservative globalism at the crossroads: the justice and development party and the thorny path to democratic consolidation in Turkey’, Mediterranean Politics 14(1): 21–40.Google Scholar


 
 

 Sayarı, S. (1977), ‘Political patronage in Turkey’, in E. Gellner and J. Waterbury (eds), Patrons and Clients in Mediterranean Societies, London: Duckworth, pp. 103–113.Google Scholar


 
 

 Sayarı, S. (2012), ‘Political parties’, in M. Heper and S. Sayarı (eds), The Routledge Handbook of Modern Turkey, London: Routledge, pp. 182–193.Google Scholar


 
 

 Schaffer, F.C. (2007), ‘Why study vote-buying?’, in F.C. Shaffer (ed.), Elections for Sale: The Causes and Consequences of Vote-Buying, Boulder, CO: Lynne Rienner Publishers, pp. 1–16.Google Scholar


 
 

 Sniderman, P.M. and Hagendoorn, A. (2007), When Ways of Life Collide: Multiculturalism and Its Discontents in the Netherlands, Princeton: Princeton University Press.Google Scholar


 
 

 Stokes, S.C. (2005), ‘Perverse accountability: a formal model of machine politics with evidence from Argentina’, American Political Science Review 99(3): 315–325.Google Scholar


 
 

 Stokes, S.C. (2007a), ‘Is vote-buying undemocratic?’, in F.C. Shaffer (ed.), Elections for Sale: The Causes and Consequences of Vote-buying, Boulder, CO: Lynne Rienner Publishers, pp. 81–100.Google Scholar


 
 

 Stokes, S.C. (2007b), ‘Political clientelism’, in C. Boix and S.C. Stokes (eds), Oxford Handbook of Comparative Politics, New York: Oxford University Press, pp. 604–627.Google Scholar


 
 

 Stokes, S.C., Dunning, T., Nazareno, M. and Brusco, V. (2013), Brokers, Voters, and Clientelism: The Puzzle of Distributive Politics, New York: Cambridge University Press.Google Scholar


 
 

 Weitz-Shapiro, R. (2012), ‘What wins votes: why some politicians opt out of clientelism’, American Journal of Political Science 56(3): 568–583.CrossRefGoogle Scholar




 

           



 
  	56
	Cited by


 

   




 Cited by

 
 Loading...


 [image: alt]   


 













Cited by





	


[image: Crossref logo]
56




	


[image: Google Scholar logo]















Crossref Citations




[image: Crossref logo]





This article has been cited by the following publications. This list is generated based on data provided by
Crossref.









Thomas, Kathrin
Johann, David
Kritzinger, Sylvia
Plescia, Carolina
and
Zeglovits, Eva
2016.
Estimating Sensitive Behavior: The ICT and High-Incidence Electoral Behavior.
International Journal of Public Opinion Research,
p.
edw002.


	CrossRef
	Google Scholar






Cinar, Kursat
2016.
A comparative analysis of clientelism in Greece, Spain, and Turkey: the rural–urban divide.
Contemporary Politics,
Vol. 22,
Issue. 1,
p.
77.


	CrossRef
	Google Scholar






Norris, Pippa
Martinez i Coma, Ferran
and
Grrmping, Max
2016.
The Electoral Integrity Project: The Year in Elections, 2015.
SSRN Electronic Journal,


	CrossRef
	Google Scholar






Canare, Tristan A.
and
Lopez, Mario Antonio
2016.
Do Vote-Buyers Target the Poor? Evidence from Elections in the Philippines.
SSRN Electronic Journal ,


	CrossRef
	Google Scholar






Fergusson, Leopoldo
Molina, Carlos
and
Riaao, Juan Feipe
2017.
I Sell My Vote, and So What? A New Database and Evidence from Colombia.
SSRN Electronic Journal ,


	CrossRef
	Google Scholar






Ark-Yıldırım, Ceren
2017.
Political Parties and Grassroots Clientelist Strategies in Urban Turkey: One Neighbourhood at a Time.
South European Society and Politics,
Vol. 22,
Issue. 4,
p.
473.


	CrossRef
	Google Scholar






Bulut, Alper T
2017.
Measuring political agenda setting and representation in Turkey.
Party Politics,
Vol. 23,
Issue. 6,
p.
717.


	CrossRef
	Google Scholar






Ugur-Cinar, Meral
2017.
Embedded Neopatrimonialism: Patriarchy and Democracy in Turkey.
Social Politics: International Studies in Gender, State & Society,
Vol. 24,
Issue. 3,
p.
324.


	CrossRef
	Google Scholar






Mares, Isabela
and
Young, Lauren E.
2018.
The Core Voter’s Curse: Clientelistic Threats and Promises in Hungarian Elections.
Comparative Political Studies,
Vol. 51,
Issue. 11,
p.
1441.


	CrossRef
	Google Scholar






Baykan, Toygar Sinan
2018.
The Justice and Development Party in Turkey.


	CrossRef
	Google Scholar






Canare, Tristan A
Mendoza, Ronald U
and
Lopez, Mario Antonio
2018.
An empirical analysis of vote buying among the poor.
South East Asia Research,
Vol. 26,
Issue. 1,
p.
58.


	CrossRef
	Google Scholar






Bayulgen, Oksan
Arbatli, Ekim
and
Canbolat, Sercan
2018.
Elite Survival Strategies and Authoritarian Reversal in Turkey.
Polity,
Vol. 50,
Issue. 3,
p.
333.


	CrossRef
	Google Scholar






Erisen, Cengiz
2018.
Political Behavior and the Emotional Citizen.
p.
17.


	CrossRef
	Google Scholar






Cinaroglu, Songul
2019.
Politics and health outcomes: A path analytic approach.
The International Journal of Health Planning and Management,
Vol. 34,
Issue. 1,


	CrossRef
	Google Scholar






Aytaç, S. Erdem
and
Elçi, Ezgi
2019.
Populism Around the World.
p.
89.


	CrossRef
	Google Scholar






Bermek, Sevinç
2019.
The Rise of Hybrid Political Islam in Turkey.
p.
1.


	CrossRef
	Google Scholar






Bermek, Sevinç
2019.
The Rise of Hybrid Political Islam in Turkey.
p.
119.


	CrossRef
	Google Scholar






Toros, Emre
and
Birch, Sarah
2019.
Who are the targets of familial electoral coercion? Evidence from Turkey.
Democratization,
Vol. 26,
Issue. 8,
p.
1342.


	CrossRef
	Google Scholar






Muhtadi, Burhanuddin
2019.
Vote Buying in Indonesia.
p.
81.


	CrossRef
	Google Scholar






Pradhanawati, Ari
Tawakkal, George Towar Ikbal
and
Garner, Andrew D.
2019.
VOTING THEIR CONSCIENCE: POVERTY, EDUCATION, SOCIAL PRESSURE AND VOTE BUYING IN INDONESIA.
Journal of East Asian Studies,
Vol. 19,
Issue. 1,
p.
19.


	CrossRef
	Google Scholar





Download full list
















Google Scholar Citations

View all Google Scholar citations
for this article.














 

×






	Librarians
	Authors
	Publishing partners
	Agents
	Corporates








	

Additional Information











	Accessibility
	Our blog
	News
	Contact and help
	Cambridge Core legal notices
	Feedback
	Sitemap



Select your country preference



[image: US]
Afghanistan
Aland Islands
Albania
Algeria
American Samoa
Andorra
Angola
Anguilla
Antarctica
Antigua and Barbuda
Argentina
Armenia
Aruba
Australia
Austria
Azerbaijan
Bahamas
Bahrain
Bangladesh
Barbados
Belarus
Belgium
Belize
Benin
Bermuda
Bhutan
Bolivia
Bosnia and Herzegovina
Botswana
Bouvet Island
Brazil
British Indian Ocean Territory
Brunei Darussalam
Bulgaria
Burkina Faso
Burundi
Cambodia
Cameroon
Canada
Cape Verde
Cayman Islands
Central African Republic
Chad
Channel Islands, Isle of Man
Chile
China
Christmas Island
Cocos (Keeling) Islands
Colombia
Comoros
Congo
Congo, The Democratic Republic of the
Cook Islands
Costa Rica
Cote D'Ivoire
Croatia
Cuba
Cyprus
Czech Republic
Denmark
Djibouti
Dominica
Dominican Republic
East Timor
Ecuador
Egypt
El Salvador
Equatorial Guinea
Eritrea
Estonia
Ethiopia
Falkland Islands (Malvinas)
Faroe Islands
Fiji
Finland
France
French Guiana
French Polynesia
French Southern Territories
Gabon
Gambia
Georgia
Germany
Ghana
Gibraltar
Greece
Greenland
Grenada
Guadeloupe
Guam
Guatemala
Guernsey
Guinea
Guinea-bissau
Guyana
Haiti
Heard and Mc Donald Islands
Honduras
Hong Kong
Hungary
Iceland
India
Indonesia
Iran, Islamic Republic of
Iraq
Ireland
Israel
Italy
Jamaica
Japan
Jersey
Jordan
Kazakhstan
Kenya
Kiribati
Korea, Democratic People's Republic of
Korea, Republic of
Kuwait
Kyrgyzstan
Lao People's Democratic Republic
Latvia
Lebanon
Lesotho
Liberia
Libyan Arab Jamahiriya
Liechtenstein
Lithuania
Luxembourg
Macau
Macedonia
Madagascar
Malawi
Malaysia
Maldives
Mali
Malta
Marshall Islands
Martinique
Mauritania
Mauritius
Mayotte
Mexico
Micronesia, Federated States of
Moldova, Republic of
Monaco
Mongolia
Montenegro
Montserrat
Morocco
Mozambique
Myanmar
Namibia
Nauru
Nepal
Netherlands
Netherlands Antilles
New Caledonia
New Zealand
Nicaragua
Niger
Nigeria
Niue
Norfolk Island
Northern Mariana Islands
Norway
Oman
Pakistan
Palau
Palestinian Territory, Occupied
Panama
Papua New Guinea
Paraguay
Peru
Philippines
Pitcairn
Poland
Portugal
Puerto Rico
Qatar
Reunion
Romania
Russian Federation
Rwanda
Saint Kitts and Nevis
Saint Lucia
Saint Vincent and the Grenadines
Samoa
San Marino
Sao Tome and Principe
Saudi Arabia
Senegal
Serbia
Seychelles
Sierra Leone
Singapore
Slovakia
Slovenia
Solomon Islands
Somalia
South Africa
South Georgia and the South Sandwich Islands
Spain
Sri Lanka
St. Helena
St. Pierre and Miquelon
Sudan
Suriname
Svalbard and Jan Mayen Islands
Swaziland
Sweden
Switzerland
Syrian Arab Republic
Taiwan
Tajikistan
Tanzania, United Republic of
Thailand
Togo
Tokelau
Tonga
Trinidad and Tobago
Tunisia
Türkiye
Turkmenistan
Turks and Caicos Islands
Tuvalu
Uganda
Ukraine
United Arab Emirates
United Kingdom
United States
United States Minor Outlying Islands
United States Virgin Islands
Uruguay
Uzbekistan
Vanuatu
Vatican City
Venezuela
Vietnam
Virgin Islands (British)
Wallis and Futuna Islands
Western Sahara
Yemen
Zambia
Zimbabwe









Join us online

	









	









	









	









	


























	

Legal Information










	


[image: Cambridge University Press]






	Rights & Permissions
	Copyright
	Privacy Notice
	Terms of use
	Cookies Policy
	
© Cambridge University Press 2024

	Back to top













	
© Cambridge University Press 2024

	Back to top












































Cancel

Confirm





×





















Save article to Kindle






To save this article to your Kindle, first ensure coreplatform@cambridge.org is added to your Approved Personal Document E-mail List under your Personal Document Settings on the Manage Your Content and Devices page of your Amazon account. Then enter the ‘name’ part of your Kindle email address below.
Find out more about saving to your Kindle.



Note you can select to save to either the @free.kindle.com or @kindle.com variations. ‘@free.kindle.com’ emails are free but can only be saved to your device when it is connected to wi-fi. ‘@kindle.com’ emails can be delivered even when you are not connected to wi-fi, but note that service fees apply.



Find out more about the Kindle Personal Document Service.








Who gets targeted for vote-buying? Evidence from an augmented list experiment in Turkey








	Volume 7, Issue 4
	
Alı Çarkoğlu (a1) and S. Erdem Aytaç (a2)

	DOI: https://doi.org/10.1017/S1755773914000320





 








Your Kindle email address




Please provide your Kindle email.



@free.kindle.com
@kindle.com (service fees apply)









Available formats

 PDF

Please select a format to save.

 







By using this service, you agree that you will only keep content for personal use, and will not openly distribute them via Dropbox, Google Drive or other file sharing services
Please confirm that you accept the terms of use.















Cancel




Save














×




Save article to Dropbox







To save this article to your Dropbox account, please select one or more formats and confirm that you agree to abide by our usage policies. If this is the first time you used this feature, you will be asked to authorise Cambridge Core to connect with your Dropbox account.
Find out more about saving content to Dropbox.

 





Who gets targeted for vote-buying? Evidence from an augmented list experiment in Turkey








	Volume 7, Issue 4
	
Alı Çarkoğlu (a1) and S. Erdem Aytaç (a2)

	DOI: https://doi.org/10.1017/S1755773914000320





 









Available formats

 PDF

Please select a format to save.

 







By using this service, you agree that you will only keep content for personal use, and will not openly distribute them via Dropbox, Google Drive or other file sharing services
Please confirm that you accept the terms of use.















Cancel




Save














×




Save article to Google Drive







To save this article to your Google Drive account, please select one or more formats and confirm that you agree to abide by our usage policies. If this is the first time you used this feature, you will be asked to authorise Cambridge Core to connect with your Google Drive account.
Find out more about saving content to Google Drive.

 





Who gets targeted for vote-buying? Evidence from an augmented list experiment in Turkey








	Volume 7, Issue 4
	
Alı Çarkoğlu (a1) and S. Erdem Aytaç (a2)

	DOI: https://doi.org/10.1017/S1755773914000320





 









Available formats

 PDF

Please select a format to save.

 







By using this service, you agree that you will only keep content for personal use, and will not openly distribute them via Dropbox, Google Drive or other file sharing services
Please confirm that you accept the terms of use.















Cancel




Save














×



×



Reply to:

Submit a response













Title *

Please enter a title for your response.







Contents *


Contents help










Close Contents help









 



- No HTML tags allowed
- Web page URLs will display as text only
- Lines and paragraphs break automatically
- Attachments, images or tables are not permitted




Please enter your response.









Your details









First name *

Please enter your first name.




Last name *

Please enter your last name.




Email *


Email help










Close Email help









 



Your email address will be used in order to notify you when your comment has been reviewed by the moderator and in case the author(s) of the article or the moderator need to contact you directly.




Please enter a valid email address.






Occupation

Please enter your occupation.




Affiliation

Please enter any affiliation.















You have entered the maximum number of contributors






Conflicting interests








Do you have any conflicting interests? *

Conflicting interests help











Close Conflicting interests help









 



Please list any fees and grants from, employment by, consultancy for, shared ownership in or any close relationship with, at any time over the preceding 36 months, any organisation whose interests may be affected by the publication of the response. Please also list any non-financial associations or interests (personal, professional, political, institutional, religious or other) that a reasonable reader would want to know about in relation to the submitted work. This pertains to all the authors of the piece, their spouses or partners.





 Yes


 No




More information *

Please enter details of the conflict of interest or select 'No'.









  Please tick the box to confirm you agree to our Terms of use. *


Please accept terms of use.









  Please tick the box to confirm you agree that your name, comment and conflicts of interest (if accepted) will be visible on the website and your comment may be printed in the journal at the Editor’s discretion. *


Please confirm you agree that your details will be displayed.


















